
These are the image specifications for each of the different modules on our themes. If you require specific focus-spots, 

provide images cropped at different breakpoints (as outlined below).

Theme Image Specifications

Live Demo Live Demo

Hero Banner - Landing Page

Mobile View

Mobile View

Mobile ViewMobile View

Mobile View

Mobile View

Mobile View

Mobile View

Note: If you decide to use the parallax effect for a specific module on your site, please use the parallax image dimensions.

Hero Banner - Inner Page

Background - Events & Presentations

Background - News

1920 x 520 px 1920 x 700 px1920 x 510 px 1920 x 600 px1920 x 670 px

1920 x 415 px 1920 x 320 px 1920 x 664 px1920 x 335 px

1920 x 1080 px

960 x 640 px

Background - Quarterly Results

Background - Parallax

Image CTAs

Thumbnails - Management/BoD

1920 x 370 px 1920 x 420 px1920 x 310 px 1920 x 370 px

1920 x 610 px

738 x 694 px1920 x 310 px

1920 x 370 px

300 x 300 px (1:1 ratio)

415 x 435 px390 x 350 px

Live Demo Live DemoLive Demo

BankArbitrage Cross Wallstreet Delta

375 x 520 px 375 x 375 px375 x 650 px 375 x 515 px375 x 670 px

375 x 785 px 375 x 575 px 375 x 335 px375 x 670 px

375 x 515 px

375 x 1450 px

375 x 370 px 375 x 175 px375 x 500 px 375 x 300 px

375 x 670 px

375 x 250 px375 x 300 px

375 x 370 px

335 x 350 px325 x 350 px

Q4  Activations

Studio One Requirements
In order to align the design of your new Studio One website with your company's brand, we will require


these assets to develop the site.

Requirements Please include interactions in your styleguide or web prototype. 

You can also create a duplicate artboard where you show hover 

states, dropdowns, active search, etc.

Please provide a style guide for web assets, not print materials.

Logo

Please provide logo in SVG or PNG format. SVG is a vector format is therefore preferred.

Content

Please provide content for all site pages in an editable format (Word, Excel, Google Doc).

Icons / Graphics

Provide any icons, including icon file formats (PDF, EXCEL, HTML, RTF, XBRL, ZIP, etc), arrows 

and other graphics in vector format (.svg, .ai, .eps). SVG format is preferred.

Fonts

Fonts should be specified in the style guide document. If the typefaces are not free fonts 

(commercial fonts), a typography package must be provided along with the design mockups. 

Please include web and desktop font formats (WOFF, OTF/TTF, WOFF2, SVG, and EOT). If 

providing 'typekit' fonts, please whitelist access for 'q4inc.com' 

Styleguide

Q4 will provide a Style Guide template to be completed for use by the Q4 development team. 

This document will contain all styles used throughout your newsroom and will include some of 

the following elements:

Once complete, send to your Activations Manager for review. If your company has a style 

guide that includes all the information in our styleguide template, please forward the file or link 

to us in place of the Q4 document.

Typography (H1, H2, H3, p)



Colour Palette 

Hyperlinks, Buttons and CTAs 


Fonts

Colour Palette / Swatches

Corporate identity colours should be included within the styleguide document, design handoff 

tool or as an .ASE file. Please ensure colours are in HEX or RGB values.

To provide each of our clients with the attention and dedicated team of experts we promise in our service agreement, we will 

assign a developer to your website for the duration of the build and site acceptance review as outlined here. Please ensure you 

can dedicate time to the project, especially during the site acceptance period, to finalize the site within this timeframe.

Timeline Overview
Planning & Information Collection Development Site Acceptance Period Site Deployment

Planning Time Variable

11 Days 1 Day

If providing a video for the hero banner, these are our recommended specifications:

Videos

Videos used on the page as a marquee as part of the design must be a maximum 1,000 kbs 

and in mp4 format. 



We recommend a maximum of 20-30 seconds.



Mobile screens: Provide a static image for the mobile version of the site. Video is not 

recommended as it requires excess bandwidth and decreases load speed.



Video files posted to the site using 3rd party API (ie. Multimedia page): Brightcove HTML 5, 

Vimeo HTML 5 and YouTube



Please provide us with the player URL and the embed code for each video.



Describe the image & be specific.


Add context that relates to the page topic


Keep your alt text fewer than 125 characters.



Don't start alt text with "picture/image of..."


Use your keywords, but sparingly.


Review for spelling errors


00:08 seconds


1200px  x 558px

23.98 frames/second


Total file size of 651 KB

Time


Dimensions

Frame Rate


Size

Images & alternative (Alt) Tags

Please send all necessary images in high-quality format. Images for banner areas should be at 

least 1920 px in width and all images should be accompanied by alternative (alt) tag text. 

Please provide alt text for images that provide context to the content or page. If the image is 

purely decorate or described in text nearby it does not require alt text.

Note: We do not provide any image retouching services so please ensure the images are 

edited to your liking.

Image Alt Tags Best Practices

17 Days To Launch After Development Starts

5 Days

Site Acceptance Period

Days

Client Team

Q4 Team

Day 1 Day 7Day 2 Day 8Day 3 Day 9Day 4 Day 10Day 5 Day 11Day 6

11 Days

Update Feedback

Round 1: Initial Review Round 2: Second Review

Update Feedback

Site Approval

Pre-Production Testing

Abstract banners with non-focused areas are great to work with as they can be cropped easily without 

affecting your branding or messaging.

More Examples

Recommendations

1

Pick the right hero image

A bad image can bring down an 

otherwise great design. Off-brand 

visuals, large files that slow loading 

speed, and meaningless copy can 

ruin the user experience.


You want your hero image to be high 

quality, clear, and focused. If you 

plan on including some text, look for 

a background that doesn’t distract 

the reader.


2

Ensure your chosen hero 
image is sized and cropped 
appropriately

A hero image will show up across 

desktop, tablet and mobile. You want 

to select an image that will look good 

no matter what size screen it is being 

viewed on.


Make sure your images look sharp 

and the dimensions are big enough 

to cover the hero area. Users will 

notice if you have a pixelated, badly 

cropped or low-resolution image.


Please be aware that some cropping 

is bound to occur as your hero image 

scales to fit a variety of screens.

4

The title and/or content is too 
long and text heavy

Good content doesn’t have to be 

lengthy, it needs to be meaningful. 

A wall of text can be difficult to read 

and cause users to become 

unfocused and lose interest in 

exploring the rest of the site.


If a line of text is too long, the 

reader’s eyes will have a hard time 

focusing on the text. If the lines are 

too long, the content loses rhythm as 

the reader searches for the start of 

each line.


A very large font is perfect for a short 

sentence. If the headline is long, use 

a smaller size font. It will be easy to 

read and leave plenty of space for all 

other design elements on the page.

3

Ensure high contrast for text 
over images

Text has to be readable to be 

successful. When text is difficult to 

decipher, readers are forced to 

choose between straining their eyes 

and skipping over the content. Rather 

than risk users ignoring your text, 

implement small changes to the 

design to increase the contrast 

between the text and the 

background.

In this example we can see different issues in 

the hero banner that can have a detrimental 

effect in the users ability to read and analyze 

the information presented to them.

don’t

Too much text making the hero look busy

Background image is too busy

Text is not readable / No contrast 

between image and text

Images with messages/words are not 

suggested as they will get covered or 

cropped to fit a variety of screens

Content is covering peoples faces or 

important areas of the image

Vertical images where the product will 

get covered or cropped

Generally speaking, the hero image is the very first thing that catches the eye of a user when they land on a web page. 

If the hero image is doing its job properly and effectively, it will capture the attention of users, communicating the 

essential idea or message that your business wants to convey. 

Hero Images Do's and Don'ts

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pretium 
aliquam amet, sit dis risus. Morbi nulla quam tortor pellentesque. Velit 
congue elementum accumsan dictumst libero. Ipsum quisque quam 
diam viverra. Urna, aliquam auctor metus, turpis eget amet auctor. 
Elementum pellentesque amet ut pulvinar viverra vulputate. Ut sit ac 
sit id. Eu, consectetur vitae donec id cras. Proin massa semper leo 
pulvinar mi odio. Dictum id urna a commodo nam lacus, mauris sed 
mattis. Posuere eu praesent cursus morbi mauris amet at.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque scelerisque massa fringilla maecenas ultrices 
aliquam mattis non. Etiam adipiscing gravida ultrices tortor, aliquam volutpat a dui ac. Et augue felis lacinia viverra 
fringilla ullamcorper faucibus vitae. Ut urna tincidunt nibh ultrices diam. Fames vestibulum nisl suscipit vitae urna 

egestas ultrices iaculis tortor.
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Pretium aliquam amet, sit dis risus. Morbi nulla qua.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque scelerisque massa fringilla maecenas ultrices 
aliquam mattis non. Etiam adipiscing gravida ultrices tortor, aliquam volutpat a dui ac. Et augue felis lacinia viverra 
fringilla ullamcorper faucibus vitae. Ut urna tincidunt nibh ultrices diam. Fames vestibulum nisl suscipit vitae urna 

egestas ultrices iaculis tortor.
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Learn More

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Pellentesque scelerisque massa fringilla 
maecenas ultrices aliquam mattis non. Etiam 
adipiscing gravida ultrices tortor, aliquam volutpat a 
dui ac. Et augue felis lacinia viverra fringilla 
ullamcorper faucibus vitae. Ut urna tincidunt nibh 
ultrices diam. Fames vestibulum nisl suscipit vitae 
urna egestas ultrices iaculis tortor.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque scelerisque massa 
fringilla maecenas ultrices aliquam mattis non. Etiam adipiscing gravida ultrices tortor, 

aliquam volutpat a dui ac. Et augue felis lacinia viverra fringilla ullamcorper faucibus vitae. 
Ut urna tincidunt nibh ultrices diam. Fames vestibulum nisl suscipit vitae urna egestas 

ultrices iaculis tortor.

PLACEHOLDER

Read More

Investor Relations

Corporate Overview

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Pretium aliquam amet, sit dis 
risus. Morbi nulla qua.

Learn More

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque scelerisque massa 
fringilla maecenas ultrices aliquam mattis non. Etiam adipiscing gravida ultrices tortor, 

aliquam volutpat a dui ac. Et augue felis lacinia viverra fringilla ullamcorper faucibus vitae. 
Ut urna tincidunt nibh ultrices diam. Fames vestibulum nisl suscipit vitae urna egestas 

ultrices iaculis tortor.
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Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Pellentesque scelerisque 
massa fringilla maecenas ultrices aliquam 
mattis non. Etiam adipiscing gravida 
ultrices tortor, aliquam volutpat a dui ac. 
Et augue felis lacinia viverra fringilla 
ullamcorper faucibus vitae. Ut urna 
tincidunt nibh ultrices diam. Fames 
vestibulum nisl suscipit vitae urna 
egestas ultrices iaculis tortor.

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Pellentesque scelerisque 
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Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. Pretium 
aliquam amet, sit dis risus. Morbi 
nulla qua.

Learn More

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Pellentesque scelerisque 

PLACEHOLDER
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Corporate 
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Desktop View

Desktop View

iPad View

iPad View

Mobile View

Mobile View
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Pretium aliquam amet, sit dis risus. Morbi nulla qua.

Velit eget tempus
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Pretium aliquam amet, sit dis risus. Morbi nulla qua.

Velit eget tempus
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque scelerisque massa fringilla 
maecenas ultrices aliquam mattis non. Etiam adipiscing gravida ultrices tortor, aliquam volutpat a 

dui ac. Et augue felis lacinia viverra fringilla ullamcorper faucibus vitae.
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque scelerisque massa fringilla 
maecenas ultrices aliquam mattis non. Etiam adipiscing gravida ultrices tortor, aliquam volutpat a 

dui ac. Et augue felis lacinia viverra fringilla ullamcorper faucibus vitae.
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pretium 
aliquam amet, sit dis risus. Morbi nulla qua.

Eleifend lectus sed voluptat
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pretium 
aliquam amet, sit dis risus. Morbi nulla qua.

Eleifend lectus sed voluptat

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque scelerisque massa fringilla 
maecenas ultrices aliquam mattis non. Etiam adipiscing gravida ultrices tortor, aliquam volutpat a 

dui ac. Et augue felis lacinia viverra fringilla ullamcorper faucibus vitae.
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque scelerisque massa fringilla 
maecenas ultrices aliquam mattis non. Etiam adipiscing gravida ultrices tortor, aliquam volutpat a 

dui ac. Et augue felis lacinia viverra fringilla ullamcorper faucibus vitae.
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pretium 
aliquam amet, sit dis risus. Morbi nulla qua.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pretium 
aliquam amet, sit dis risus. Morbi nulla qua.

Eleifend lectus sed voluptat

Eleifend lectus sed voluptat

do

Simple, clean background image

Image subject matter to be on the center 

of the image

Horizontal images rather than vertical

Compress your images (save for web). 

Anything over 1 MB is too big.

In this version we added an overlay to darken 

the background and create a higher contrast 

between the text and the image.


The text has been reduced to make the hero 

look less busy and easier to read. We also 

added a call-to-action (CTA) to encourage the 

user to learn more about the content.

Use overlays to make content readable

Design library q4inc.com

https://wallstreet.q4ir.com
https://delta.q4ir.com
https://arbitrage.q4ir.com
https://bank.q4ir.com/
https://cross.q4ir.com
https://www.q4inc.com/products/investor-relations-websites/design-library/default.aspx
http://q4inc.com


Use contrasting colors: People with visual impairments find it difficult to discern text from a background 

colour if there isn’t enough contrast.


Use more than color to communicate visual cues: You can use text labels or patterns so those with visual 

challenges can discern information. Other visual cues, like bold or underlined text or using shapes and 

different sizes, can also be effective ways to deliver your content. 


Use contrasting Images:  An image MUST NOT include informative text if an equivalent visual presentation of 

the text can be rendered using real text (unless the text is essential — such as a logo — or the font, size, 

color, and background are customizable.) Please make sure your background images provide high enough 

contrast if text will be overlayed on top.

As a growing amount of legislation around the 

world requires organizations to follow a unified set 

of Web Content Accessibility Guidelines (WCAG 

2.0), we provide the resources you need to create 

an inclusive digital presence.

An accessible digital presence means people of all 

abilities can use your website as intended. With 

special attention to navigation, ease of use, text 

clarity, and more, accessibility best practices 

benefit all users.

With inclusive design, your website is effective for 

all users, all the time, without adaptation. Regular 

accessibility checks can provide you with the 

information you need to create and maintain an 

inclusive web presence.

Why It Matters

Inclusive design Better user experience Compliance

Perceive Operable Understandable Robust

Ensure information and user interface 

components are presented in ways the user 

can perceive. If they can't be perceived, 

they do not exist. If the user doesn’t know it 

is there, they will not be able to access it.

Ensure all user interface component


navigation is operable. Not everyone uses a 

mouse or keyboard. 


Make sure it is accessible for users with 

other types of input devices.


Users should have access to all of the 

content, be able to navigate in it, within it, 

through it and out again.

Meaning of the content and functionality of 

the site must be understandable. 


Content must be clear, must be predictable 

and when interactive, it must provide the 

user with sufficient information so the user 

can take proper action.


Can I read it? Do I understand it? Can I 

predict how it will behave?

Ensure content is created in a way that 

communicates with all technology a        

user uses.


Try to maximize technological 

compatibility to future proof your product.

consistent heading hierarchy headings out of order

Green

Green

Red

Red

Normal Vision

Color Blind

Color contrast for blindness

Button

Button

Button

Button

REadability

Passes Fails

Button Button

Contrast Ratio: 5.11 Contrast Ratio: 1.8

WCAG AA Required Ratio: 4.5 WCAG AA Required Ratio: 4.5 

Informative CTA

View All News Learn More

Generic CTA

Creating and maintaining a consistent hierarchy in your site will help users leveraging 

keyboard navigation to access your content. These users require headers and links 

to navigate webpages. Use clear and descriptive headings and titles, so users can 

understand the structure and how the content relates to one another.


Call to action (CTAs) should not be buried and need to be big, bold, powerful, and 

clearly stand out as the action your visitors should take next. Only 47% of websites 

have a CTA button that can be spotted in less than three seconds. So there’s a coin 

flip chance that you fall into the group that takes longer. That’s not the category you 

want to be in. You can’t properly drive users without an effective CTA button.

4 Principles of WCAG guidelines: POUR

H1 Heading

H1 HeadingH2 Heading

H2 Heading

H3 Heading

H3 HeadingH4 Heading

H4 Heading

Structure, Hierarchy & CTAs

Color Contrast

04  ACT IVAT IONS

Digital Accessibility
The concept of accessible web design and development ensures easy access online-be it unassisted


or through assistive technologies-for people of all abilities. Whether someone has a cognitive disability


that requires simple content and navigation, or a visually impaired user utilizing a screen reader to read


a wed page, there are many reasons to make /our website accessible.

Design library q4inc.com

If your digital product doesn’t meet single A Level of conformance, you are excluding users with disabilities 

from accessing your content. They are effectively blocked.


If AA Level is not met, users will likely experience frustration, difficulty or inefficiency accessing your 

content. 


Level AAA conformance tends to be for specialist websites due to strict criteria. Although specific to these 

types of sites, meeting AAA level conformance is still recommended and helpful to companies who 

understand the requirements.

Levels of Conformance
A

AA

AAA

http://q4inc.com
https://www.q4inc.com/products/investor-relations-websites/design-library/default.aspx
https://www.q4inc.com/products/investor-relations-websites/design-library/default.aspx
http://q4inc.com
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