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PITTSBURGH, March 15, 2018 /PRNewswire/ -- DICK'S Sporting Goods (NYSE: DKS), the largest U.S.-based, full-line

omni-channel sporting goods retailer, announced today the relaunch of the iconic Tommy Armour golf brand, with

a renewed focus on innovative golf club technology that promotes both forgiveness and distance. Men's, women's

and senior drivers, fairway woods, hybrids, irons, wedges and putters are all included in the new o�ering. Tommy

Armour will be available online and in-stores exclusively at DICK'S and Golf Galaxy starting March 18.

DICK'S partnered with Designworks, a subsidiary of BMW Group, to develop a premium set of game improvement

woods and irons for mid-to-high-handicap golfers that are o�ered at a lower price point than comparable products.

One standout innovation is the TA1 Driver, featuring a DAT 55G titanium face, which is a high tensile strength

material that provides longer distance and more forgiveness and is not widely available in the US market.      

"We set out to honor the history of the Tommy Armour brand and build a product that golfers at any level would

want to use," said Scott Hudler, Senior Vice President & Chief Marketing O�cer, DICK'S Sporting Goods. "From

the early feedback we've received, these clubs are ones that you're just going to have to try to really experience the

di�erence they deliver in both distance and feel. We think this brand will be a game-changer for any player looking

to improve their game."

Named after World Hall of Fame golfer and instructor, Thomas Dickenson Armour, the return of the brand is

nostalgic for players of any generation. First launched in the 1970s, Tommy Armour achieved signi�cant recognition
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in the 1980s with the introduction of its 845s line of irons – selling more than 600,000 sets.

"Participating in the re-launch of an iconic brand is an exciting and inspiring opportunity," said Laura Robins,

Director at Designworks LA Studio. "Drawing on our experience working across a number of industries on a wide

range of performance-based products enabled us to deliver unique design and technology insights for the new

Tommy Armour clubs, resulting in a product which provides golfers with a truly premium experience."

With the addition of Tommy Armour, DICK'S continues to focus on the expansion of its in-house private label

brands like CALIA by Carrie Underwood, Field & Stream, Top Flite, Max�i, Walter Hagen and many others.

For more information on Tommy Armour, please visit DICKS.com or GolfGalaxy.com starting March 18.

About DICK'S Sporting Goods, Inc.
 Founded in 1948, DICK'S Sporting Goods, Inc. is a leading omni-channel sporting goods retailer o�ering an

extensive assortment of authentic, high-quality sports equipment, apparel, footwear and accessories. As of

February 3, 2018, the Company operated more than 715 DICK'S Sporting Goods locations across the United States,

serving and inspiring athletes and outdoor enthusiasts to achieve their personal best through a blend of dedicated

associates, in-store services and unique specialty shop-in-shops dedicated to Team Sports, Athletic Apparel, Golf,

Lodge/Outdoor, Fitness and Footwear. Headquartered in Pittsburgh, PA, DICK'S also owns and operates Golf Galaxy

and Field & Stream specialty stores, as well as DICK'S Team Sports HQ, an all-in-one youth sports digital platform

o�ering free league management services, mobile apps for scheduling, communications and live scorekeeping,

custom uniforms and fan wear and access to donations and sponsorships. DICK'S o�ers its products through a

content-rich eCommerce platform that is integrated with its store network and provides customers with the

convenience and expertise of a 24-hour storefront.  For more information, visit the Press Room or Investor

Relations pages at dicks.com.

Contacts 
 DICK'S Sporting Goods: press@dcsg.com

 

View original content with multimedia:http://www.prnewswire.com/news-releases/dicks-sporting-goods-

relaunches-iconic-tommy-armour-golf-brand-with-renewed-focus-on-innovation-300614434.html
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