
   
 

   
 

                                                                                                                                                                                                                                                                              

  
theScore Reports F2021 Q3 Financial Results  

  
- Media and Betting Business Continue Strong F2021 Performance - 

 
- Preparing to Address Large Canadian Market Opportunity 

Following Recent Legalization of Single Event Sports Betting - 
 

- Completed our U.S. IPO and Nasdaq Listing Raising Gross Proceeds of US$186.3 million - 
 

- Company on Track to Vertically Integrate Sportsbook Operations with Full Deployment of 
Proprietary Player Account Management (PAM) System and Promotion Engine Next Month -  

  
- Online Betting Industry Leader Patrick Jay to join theScore to Oversee Sportsbook Operations and 

Rollout In-House Risk and Trading - 
 

TORONTO, July 13, 2021 – Score Media and Gaming Inc. (TSX: SCR; NASDAQ: SCR) (“theScore” or the 
“Company”), today announced financial results for the three and nine months ended May 31, 2021. 
 
“theScore demonstrated continued momentum across our business in the fiscal 2021 third quarter as solid 
gaming handle was complemented by record third quarter media revenue,” said John Levy, Chairman and 
CEO of theScore. “Third quarter media revenue of $8.9 million was up 270% year-over-year and grew 5% 
compared to the same period in 2019. In addition, our unique, integrated sports media and betting approach 
powered gaming handle of $73.0 million on theScore Bet, including $30.8 million wagered in March, 
representing our single biggest handle month to date. We continue to work through the licensing process 
ahead of launches of theScore Bet in additional U.S. states, with an expectation that we will at least double 
the number of markets in which we are live in the next twelve months. 
 
“Canada realized a significant milestone last month with the passage of and subsequent Royal Assent for 
Bill C-218, which legalized single event sports wagering, paving the way for each Canadian province to 
implement a regulated sports betting framework. With a large and passionate Canadian user base, strong 
brand identity and best in class integrated media and betting platforms, we are uniquely positioned for initial 
and long-term success in the market. Notably, there is an enormous potential market opportunity in our 
home province of Ontario, which is expected to be the largest regulated sports betting market in North 
America by population upon its expected opening later this year. We are actively working to ensure 
theScore Bet will be ready to launch sports betting and iGaming as soon as the Ontario market opens, 
subject to receipt of regulatory approval. We have also already begun amplifying our brand through 
activations in the Province and will accelerate those efforts in the lead up to the market opening.  
 
“In addition, our team continues to build out a modern, world-class gaming technology platform for the North 
American market. From the start, owning and controlling our entire technology stack has been a strategic 
priority. Over the past two years, we’ve made great progress toward accomplishing that objective, 
developing and deploying key elements of our proprietary tech stack, while at the same time working with 



   
 

   
 

our partners at Bet.Works whose technology and platform services have helped us successfully rollout 
theScore Bet in several markets across the U.S. 
 
“Next month will mark a major milestone, as we plan to fully deploy our proprietary, internally-developed 
PAM and promotion engine, which have been approved by Gaming Laboratories International (GLI) and 
applicable state gaming labs. These custom built, cutting-edge systems will unlock additional user 
personalization, cross-platform integration capabilities and platform automation, which we believe will serve 
to further differentiate theScore Bet’s best-in-class offering and drive both near and long-term growth.        
                                                                                                                                                                       
“Following that transition, we plan to complete the vertical integration of our sportsbook operations by 
migrating to an in-house managed risk and trading service, which we anticipate will take place within the 
next twelve months. Key to these efforts is the addition of Patrick Jay, a highly regarded online betting 
industry leader with an impressive track record leading risk and trading at high profile properties across the 
global gaming sector, including five years at the Hong Kong Jockey Club and six years at Ladbrokes. Patrick 
will play a major role working cross-functionally on all aspects of our sportsbook operations and theScore 
Bet, including the roll out of our in-house risk and trading. We are looking very forward to Patrick joining the 
team in September 2021*.     
 
“Following our successful third quarter U.S. initial public offering and public listing, our entire team 
remains focused on further establishing theScore as a leading, integrated provider of digital sports media 
and sports betting throughout the U.S. and Canada. We believe our unique collection of interactive media 
and leading-edge technology along with our massively engaged user base positions theScore for long-
term growth and shareholder value creation. Subject to receipt of regulatory approval, we are eager to 
begin operating our integrated betting platform in Ontario later this year and believe our favorable 
competitive position will result in strong initial market share as we build our foundation for continued, 
sustainable growth.” 
 
Recent Highlights  
  

● In March, theScore completed a U.S. initial public offering and listed on the Nasdaq Global 
Select Market, which raised gross proceeds of US$186.3 million. 
 

● Total Q3 F2021 gaming handle(1) on theScore Bet was $73.0 million.  
○ Generated highest-ever betting handle for a single month, $30.8 million in March 2021. 

  
● Media revenue increased 5% vs. 2019** to $8.9 million, a third-quarter record. 

 
● In June 2021, Bill C-218 was passed by the Senate of Canada, allowing for the legalization of 

single event sports betting across Canada. The passage of this landmark legislation paves 
the way for provinces to establish regulated sports betting frameworks, which we believe 
presents a significant opportunity for theScore and its integrated media and betting business. 

 
Audience Metrics  
  

● theScore achieved record engagement on its sports media app in Q3. 
○ Recorded 470.2 million user sessions, a Q3 record. User sessions rose 19% vs. 2019**. 



   
 

   
 

○ Users opened the app an average of 126.1 times each month, an all-time high for 
average monthly sessions per user, across our base of 3.7 million average monthly 
active users, demonstrating a strong return to pre-COVID user levels. 

 
● theScore’s sports content across Twitter, Facebook, Instagram and TikTok achieved an 

average monthly reach of approximately 172 million users, a quarterly record.  
 
● theScore’s esports platforms registered 241 million total video views in Q3.  

 
Financial Results   
Total revenue for Q3 F2021 was $6.4 million, with record Q3 media revenue of $8.9 million partially offset 
by negative net gaming revenue(3) of $2.5 million. Media revenue in the quarter grew 270% year-over-year 
from $2.4 million for the same period last year and was up 5.0% from the same period in 2019. 
   
Gaming handle(1) was $73.0 million and gross gaming revenue(2) was negative $40,000 in Q3 F2021. 
Inclusive of promotional costs and fair value adjustments on unsettled bets, the Company generated 
negative net gaming revenue(3) of $2.5 million. 
  
EBITDA loss in Q3 F2021 was $21.1 million compared to an EBITDA loss of $8.7 million for the same 
period last year. The wider EBITDA loss was driven primarily by additional expenses incurred in connection 
with the ongoing expansion of the Company’s gaming operations as well as costs and professional service 
fees related to the recently completed U.S. initial public offering. 
 
Financial Statements and Management’s Discussion and Analysis  
The Company reports its financial results in Canadian dollars, unless otherwise indicated. Our unaudited 
condensed consolidated interim financial statements, accompanying notes, and Management’s Discussion 
& Analysis for the three and nine months ended May 31, 2021 are prepared in accordance with International 
Financial Reporting Standards (“IFRS”) and are available on the Company’s Investor Relations page.  
   
Conference Call & Webcast  
theScore will host a conference call and webcast at 5:30 p.m. ET today, July 13, 2021. During the call, 
management will review a presentation summarizing recent developments that can be accessed here.  

  
Conference Call Dial-In  

Toll Free North America: +1 (844) 925-3583 
International: +1 (236) 714-3374 

Conference ID: 1579499  
  

The conference call will also be webcast live. Register now here.  
  

Instant Replay  
Local: +1 (416) 621-4642 

Toll Free North America: +1 (800) 585-8367 
Conference ID: 1579499 

 
For more information: 
 
Investor Relations  
Alvin Lobo  
Chief Financial Officer  
Score Media and Gaming Inc.  



   
 

   
 

Tel: 416-479-8812   
Email: ir@thescore.com  
  
Richard Land, James Leahy  
JCIR  
Tel: 212-835-8500  
Email: scr@jcir.com   
  
Media Relations  
Daniel Sabreen  
Director, Communications   
Score Media and Gaming Inc.  
Tel: 917-722-3888 ext. 706  
Email: dan.sabreen@thescore.com   
 
 
About Score Media and Gaming Inc. 
Score Media and Gaming Inc. empowers millions of sports fans through its digital media and sports betting 
products. Its media app ‘theScore’ is one of the most popular in North America, delivering fans highly 
personalized live scores, news, stats, and betting information from their favorite teams, leagues, and 
players. The Company’s sports betting app ‘theScore Bet’ delivers an immersive and holistic mobile sports 
betting experience and is currently available to place wagers in New Jersey, Colorado, Indiana and Iowa. 
Publicly traded on the Toronto Stock Exchange (TSX: SCR) and the Nasdaq Global Select Market 
(NASDAQ:SCR), theScore also creates and distributes innovative digital content through its web, social 
and esports platforms. 
 
Forward-looking (safe harbour) statement 
Statements made in this news release that relate to future plans, events or performances are forward-
looking statements. Any statement containing words such as “may”, “would”, “could”, “will”, “believes”, 
“plans”, “anticipates”, “estimates”, “expects” or “intends” and other similar statements which  are not 
historical facts contained in this release are forward-looking, and these statements involve risks  and 
uncertainties and are based on current expectations. Such statements reflect theScore’s current views 
with respect to future events and are subject to certain risks, uncertainties and assumptions. Many factors 
could cause our actual results, performance or achievements to be materially different from any future 
results, performance or achievements that may be expressed or implied by such forward looking  
statements, including among other things, the enactment of enabling legislation and regulations in the 
provinces and territories of Canada to facilitate online gaming (including the timing of such legislation and 
regulations being passed and proclaimed in force (if at all) and the terms and conditions imposed in such 
legislation and regulations on participants in the online gaming industry), the proclamation into force of 
federal legislation to permit single-event sports wagering, the receipt by the Company of all relevant 
licenses and approvals, and the rate of adoption and market potential of online gaming, and those factors 
which are discussed under the heading “Risk Factors” in our Annual Information Form as filed with 
applicable securities regulatory authorities and available on SEDAR under our profile at www.sedar.com 
and as filed with the U.S. Securities and Exchange Commission and available at www.sec.gov, and 
elsewhere in documents that theScore files from time to time with such securities regulatory authorities in 
Canada and with the U.S. Securities and Exchange Commission, including its Management’s Discussion 
& Analysis and Management Information Circular. Should one or more of these risks or uncertainties 
materialize, or should assumptions underlying the forward-looking statements prove incorrect, actual 
results could differ materially from the expectations expressed in these forward-looking statements. The 
Company does not intend, and does not assume any obligation, to update these forward-looking 
statements except as required by applicable law or regulatory requirements. 
 
NON-IFRS FINANCIAL MEASURES AND KEY METRICS 
This news release makes reference to certain non-IFRS measures, including handle, gross gaming 
revenue and EBITDA (which we define as net loss before depreciation and amortization, finance 
expense, net, and deferred income tax recovery and for which a reconciliation to net loss is provided at 



   
 

   
 

the end of this news release). These measures are not recognized measures under IFRS and do not 
have a standardized meaning prescribed by IFRS and are, therefore, not necessarily comparable to 
similar measures presented by other companies. Rather, these measures are provided as additional 
information to complement those IFRS measures by providing further understanding of our results of 
operations from management’s perspective. Accordingly, these measures should not be considered in 
isolation nor as a substitute for analysis of our financial information reported under IFRS. These non-IFRS 
measures and metrics are used to provide investors with supplemental measures of our operating 
performance and liquidity and thus highlight trends in our business that may not otherwise be apparent 
when relying solely on IFRS measures. We also believe that securities analysts, investors and other 
interested parties frequently use non-IFRS measures, including industry metrics, in the evaluation of 
companies in our industry. Management also uses non-IFRS measures and industry metrics in order to 
facilitate operating performance comparisons from period to period, the preparation of annual operating 
budgets and forecasts and to determine components of executive compensation. 
 
(1) Handle is calculated as the total amount of money bet by customers in respect of bets that have 
settled in the applicable period. Handle does not include free bets or other promotional incentives, nor 
money bet by customers in respect of bets that are open at period end. 
(2) Gross gaming revenue is calculated as dollar amounts bet by customers less the dollar amounts paid 
out to the customers in respect of such bets which have settled in the applicable period. 
(3) Net gaming revenue is calculated as gross gaming revenue, less free bets, promotional costs, 
bonuses and fair value adjustments on open bets.    
*Services to be provided by Patrick Jay pursuant to a management services agreement with theScore. 
Subject to receipt of all applicable regulatory approvals. 
**Comparison to 2019 due to COVID’s impact on operations in 2020. 
 
 
 
 
 
 



   
 

   
 

 
 
 
 
 
 
 
 



   
 

   
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



   
 

   
 

 
 
 
 
 
 
 



   
 

   
 

 
 
 

 
 
 
 


