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Important Notice
Disclaimer
This presentation is provided for informational purposes only and has been prepared to assist interested parties in making their own evaluation with respect to a potential business combination pursuant to which, among other things, NextPoint Acquisition Corp. (“NextPoint” or 
“we”) is expected to acquire a subsidiary of Franchise Group Intermediate L, LLC, a tax preparation business (“Liberty Tax”) and merge with LoanMe Inc., consumer and small and medium-size enterprise lender (“LoanMe”, and together with Liberty, the “Target Businesses”) (the 
“qualifying acquisition” or the “Transaction”). 
No representation or warranties, express or implied, are given in, or in respect of, this presentation. To the fullest extent permitted by law, in no event will NextPoint, Liberty Tax, LoanMe or any of their respective stockholders, affiliates, representatives, directors, officers, 
employees, advisers or agents be responsible or liable for any direct, indirect or consequential loss or loss of profit arising from the use of this presentation, its contents, its omissions, reliance on the information contained within it, or on opinions communicated in relation thereto 
or otherwise arising in connection therewith. Industry and market data used in this presentation have been obtained through research, surveys and studies conducted by industry publications and other third parties. Neither NextPoint, Liberty Tax nor LoanMe has independently 
verified the data obtained from these sources and they cannot assure you of the data’s accuracy or completeness. This data is subject to change. In addition, this presentation does not purport to be all-inclusive or to contain all of the information that may be required to 
make a full analysis of NextPoint, Liberty Tax, LoanMe or the Transaction. Recipients of this presentation should make their own evaluation of NextPoint, Liberty Tax and LoanMe and of the relevance and adequacy of the information contained herein and should make such 
other investigations as they deem necessary.
Forward-Looking Statements
Certain information in this presentation may constitute "forward-looking information" within the meaning of applicable securities legislation. Forward-looking information may relate to NextPoint, NextPoint Acquisition Sponsor LLC (the "Sponsor"), the resulting issuer following 
closing of the qualifying acquisition (the “resulting issuer”), the Target Businesses or their respective affiliates' future outlook and anticipated events or results and may include statements regarding the financial position, business strategy, growth strategy, budgets, operations, 
financial results, taxes, dividends, plans and objectives of the resulting issuer and the Target Businesses, as the case may be. Particularly, statements regarding future results, performance, achievements, prospects or opportunities of NextPoint, the resulting issuer, the Target 
Businesses or their respective affiliates are forward looking statements. 
The forward-looking information in this presentation is based on certain assumptions, including, without limitation, the closing of the qualifying acquisition, levels of redemptions, receipt of all required regulatory approvals, and the expected timing related thereto, the resulting 
issuer's future objectives and strategies to achieve those objectives as well as other statements with respect to management's beliefs, plans, estimates and intentions, and similar statements concerning anticipated future events, results, circumstances, performance or 
expectations that are not historical facts.  Actual events and circumstances are difficult or impossible to predict and may differ materially from those contained in or implied by such forward-looking information. These forward-looking information are subject to a number of risks 
and uncertainties, many of which are beyond the control of NextPoint. Factors that could cause actual results to differ materially from the results expressed or implied by such forward-looking statements include, among others: the effect of economic conditions on the 
industries and markets in which the Target Businesses operate, including financial market conditions, fluctuations in prices, interest rates and market demand; the ability of the parties to successfully or timely consummate the Transactions, including the risk that any required 
regulatory approvals are not obtained, are delayed or are subject to unanticipated conditions that could adversely affect the combined company or the expected benefits of the Transaction; failure to realize the anticipated benefits of the Transaction; risks relating to the 
uncertainty of the projected financial information; risks related to the organic and inorganic growth of the Target Businesses and the timing of expected business milestones; the amount of redemptions, if any, made by NextPoint’s shareholders in connection with the 
Transactions the potential adverse effects of the ongoing COVID-19 pandemic on business and the U.S. economy; declines or unanticipated changes in consumer demand for the Target Businesses’ products and services; possible departures following closing of the qualifying 
acquisition from the combined company’s senior management team; integration risks associated with acquisitions; changes in applicable laws and regulations and the significant expense to the resulting issuer of operating in a highly regulated industry; and those factors 
discussed in documents of BCAC filed, or to be filed, with the Canadian securities regulatory authorities. There may be additional risks that neither NextPoint, Liberty Tax nor LoanMe presently know or that currently believe are immaterial that could also cause actual results to 
differ from those expressed in or implied by these forward-looking statements. In addition, forward-looking statements reflect NextPoint’s, Liberty Tax’s and LoanMe’s expectations, plans or forecasts of future events and views as of the date of this presentation.
Generally, forward-looking information can be identified by use of words such as "outlook", "objective", "may", "could", "would", "will", "expect", "intend", "estimate", "forecasts", "project", "seek", "anticipate", "believes", "should", "plans" or "continue", and other similar terminology.
Forward-looking statements are based on the opinions and estimates of management of NextPoint, the Sponsor or their respective affiliates, as the case may be, as of the date such statements are made, and they are subject to known and unknown risks, uncertainties, 
assumptions and other factors that may cause the actual results, level of activity, performance or achievements of NextPoint, the resulting issuer and the Target Businesses or their respective affiliates, as the case may be, to be materially different from those expressed or 
implied by such forward-looking statements. Although management of NextPoint, the Sponsor or their respective affiliates, as the case may be, believe the assumptions and analysis underlying such statements are reasonable as of the date hereof, you are cautioned not to 
place undue reliance on these statements.
Although management of NextPoint, the Sponsor and their respective affiliates have attempted to identify important factors that could cause actual results to differ materially from those contained in forward- looking statements, there may be other factors that cause results 
not to be as anticipated, estimated or intended. There can be no assurance that such statements will prove to be accurate, as actual results and future events could differ materially from those anticipated in such statements. Accordingly, readers should not place undue 
reliance on forward-looking statements. NextPoint, the Sponsor and their respective affiliates do not undertake to update any forward-looking statements that are contained herein, except as required by applicable securities laws. Non-IFRS Financial Measures
This presentation refers to certain financial measures, such as EBITDA, EBITDA Margin, Adjusted EBITDA, Adjusted EBITDA Margin, Total Enterprise Value, Adjusted Net Income and Compound Annual Growth Rate (“CAGR”) which are not measures recognized under IFRS and do 
not have a standardized meaning prescribed by IFRS. As a result, these measures may not be comparable to similar measures reported by other corporations. These measures are intended to provide additional information to the user and should not be considered in isolation 
or as a substitute for measures prepared in accordance with IFRS. “EBITDA” is defined as net income adjusted to exclude interest, income taxes, depreciation and amortization. “EBITDA Margin” is defined as EBITDA divided by total revenue. “Adjusted EBITDA” is defined as net 
income adjusted to exclude interest, income taxes, depreciation, amortization and non-cash or non-recurring items. “Adjusted EBITDA Margin” is defined as Adjusted EBITDA divided by total revenue. “Adjusted Net Income” is defined as Adjusted EBITDA tax-affected at an 
assumed tax rate of 25%. “Total Enterprise Value” is defined as market capitalization plus total debt outstanding less cash on hand. “CAGR” is defined as the compound annual growth rate in the corporation’s revenue during the performance period.  See “Preliminary IFRS 
Reconciliation”. 
Certain Other 
A preliminary prospectus containing important information relating to the securities described in this document has been filed with the securities regulatory authorities in each of the provinces of Canada, other than Quebec. A copy of the preliminary prospectus, and any 
amendment, is required to be delivered with this document. The preliminary prospectus is still subject to completion. There will not be any sale or any acceptance of an offer to buy the securities until a receipt for the final prospectus has been issued. This document does not 
provide full disclosure of all material facts relating to the securities offered. Investors should read the preliminary prospectus, the final prospectus and any amendment for disclosure of those facts, especially risk factors relating to the securities offered, before making an 
investment decision. This presentation does not constitute an offer to sell or the solicitation of an offer to buy any securities. No underwriters have been involved in the preparation of this presentation or the preliminary prospectus or performed any review or independent due 
diligence of the contents of this presentation or the preliminary prospectus. No securities regulatory authority has expressed an opinion about these securities and it is an offence to claim otherwise.
All dollar amounts in this presentation are stated in U.S. dollars and references to dollars or “$” are to U.S. currency. 
This presentation shall not constitute an offer to sell or the solicitation of an offer to buy any securities, nor shall there be any offer or sale of securities in any jurisdiction where such offer, solicitation or sale would be unlawful prior to registration or qualification under securities 
laws of any such jurisdiction.  The securities of NextPoint have not been and will not be registered under the United States Securities Act of 1933, as amended (the “US Securities Act”), or any state securities laws and may not be offered or sold within the United States or to, or for 
the account or benefit of, “U.S. persons,” as such term is defined in Regulation S under the U.S. Securities Act, unless an exemption from such registration is available. 



2

Agenda

Transaction Overview & Update
Andy Neuberger, Chairman & CEO NextPoint Acquisition Corp.

NextPoint Financial Overview
Brent Turner, CEO

Liberty Tax
Ted DeMarino, President of Tax

Technology
Scott Terrell, CIO 

Marketing Strategy
Juliet Diiorio, CMO

LoanMe
Jonathan Williams, President 

Strategic Overview
Brent Turner, CEO

Financial Outlook
Mike Piper, CFO



3

Transaction
Overview & Update

Andy Neuberger, 
Chairman & CEO 
NextPoint Acquisition Corp.



49%
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18%

12%

6%

Sponsor

SPAC Investors Liberty Tax Shareholders

LoanMe Shareholders

Pro Forma Ownership
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Transaction Summary

PIPE investors

1) Assumes no redemptions and $10.00 price per share.
2) Total Enterprise Value includes pro forma net debt of $238 million, consisting of $45 million of corporate debt, $215 million of 
warehouse debt, $0.5 million of franchisee buyback obligations, and $23 million of cash.
3) Inclusive of projected synergies. 

 NextPoint Acquisition Corp. has entered into definitive agreements to 
combine with Liberty Tax, a leading tax preparation business and 
wholly owned subsidiary of Franchise Group (Nasdaq:FRG), and 
LoanMe, an established consumer and Small and Medium-Size 
Enterprise (“SME”) lender

 The combined company will be called NextPoint Financial Inc. 
(“NextPoint Financial”)

 Pro Forma Total Enterprise Value of $643 million(1)(2), and Pro Forma 
Equity Value of $405 million(1)

 Total Enterprise Value(1)(2) / EBITDA(3):  6.4x (2021), 3.9x (2022)
 Transactions and future growth to be funded through $200 million 

cash in escrow, a $25 million PIPE and a new $200 million credit facility

 $25 million fully-committed PIPE led by hedge fund veteran Leon 
Cooperman, with participation by NextPoint’s CEO, board members 
and members of NextPoint Financial’s post-acquisition management 
team

 The transaction is expected to close in Q2 2021 100% rollover from Liberty Tax 
shareholders and 73% rollover from 

LoanMe shareholders
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We are an all-inclusive marketplace 
for financial services empowering 
hardworking and underserved 
consumers and small businesses to 
get to the NextPoint in their 
financial futures.
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NextPoint Financial 
Overview

Brent Turner, 
CEO 



Meet

Note: As of or for the twelve months ended December 31, 2020, as applicable. 
1. As measured by total tax returns prepared by Liberty Tax-owned stores or franchised stores.
2. As of December 31, 2020.
3. Includes bank product loans for which LoanMe is the marketing agent but does not originate.
4. Inclusive of projected synergies.

7

COMBINING TWO ESTABLISHED CONSUMER AND SME SERVICES PROVIDERS

– End-to-End Online Platform

Established Tech-Enabled Consumer and SME Lender

~$2 Billion(3)

In Loan Originations 
Since Inception

340,000+
Borrowers Since 

Inception

~$200 Million
Loan Portfolio

– Leading Tax Prep Services Provider

$317 million 
2021E Revenue(4)

$100 million 
2021E Adj. EBITDA(4)

$39 million 
2021E Net Income(4)
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1. Federal Reserve Bank of New York, Unequal Access to Credit: The Hidden Impact of Credit Constraints, September 2019.
2. Based on 2018 U.S. federal income tax filers (for tax year 2017) per the 2019 IRS Databook released in June 2020, which represents the most recent data available.
3. Huddleston, Cameron. “Survey: 69% of Americans Have Less Than $1,000 in Savings.” GOBankingRates survey published on Yahoo! Finance, December 16, 2019.
4. 2014 Independent Business Survey, Institute of Local Self-Reliance.

NextPoint Serves a Massive Market of Hardworking Underserved 
Consumers and Small Businesses 

38% of U.S. consumers are nonprime and underserved(1)

56% of U.S. tax filers earn less than $50K annually(2)

of Americans have less than $1,000 in savings(3)69%

of small business bank loan applicants are denied credit or given less than sought(4)42%



Pre-Tax Income Benefit Description Implementation

Anticipated Annual 
Net Contribution from 

Product Integration

~ $60 million(1)

 Roll out of LoanMe products at Liberty Tax franchise locations
− Trusted relationship between Liberty Tax agents and 

customers expected to result in high attachment rates

− Brick & mortar borrowers typically outperform online 
borrowers, reducing loss rates and adding strong consumers 
to the combined business

Roll out to 
~850 stores by 

2023

Anticipated Annual 
Cost Synergies

~$7 million

 Cost reductions through consolidation 
− Rationalization of duplicate operating and technology costs

− Rationalization of corporate support functions / infrastructure

− Additional opportunity to optimize debt structure and lower 
cost of funds (not currently modeled)

Fully phased-
in by 2022

9 Note: All projections assume a December 31, 2020 transaction close and are produced by LoanMe and Liberty Tax management. Financials are presented in U.S. GAAP.
1.   Represents projected pre-tax income contribution of product synergies for 2023.

Significant Cross-Selling Synergy Opportunities 
Between Liberty Tax and LoanMe

Substantial value creation opportunity for shareholders through the realization of synergies
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Note: Projections are presented in U.S. GAAP and assume a December 31, 2020 transaction close and are produced by LoanMe and Liberty Tax management.
1. Includes tax preparation fees, royalties and franchise fees, all of which are earned as a function of total system tax preparation fees.
2. Includes interest and fees.
3. Includes Area Developer fees, financial products, E-file fees, and other income.
4. Represents earnings before total interest expense, taxes, depreciation, amortization and standard adjustments for non-cash or non-recurring items. 

Building a Single-Source Financial 
Services Destination
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26%

35%

17%

17%

5%

$37.2 

$53.5 

$9.6 

2021 
Revenue
$317mm

2021 Adj. 
EBITDA

$100mm

64%

36%
2021 

Revenue
$129mm

2021 Adj. 
EBITDA
$37mm

64%

31%

6%

2021 Revenue
$173mm

2021 Adj. 
EBITDA

$53mm

Tax Preparation(1)

Consumer Lending(2)

Other(3)

SME Lending(2)

Synergies

LoanMe

Liberty Tax 

Synergies
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Liberty Tax

Ted DeMarino, 
President of Tax 



U.S Filing Composition

Paid Preparer Market Share(1) U.S Filing Composition (2)

13
1) Return Preparer Industry Analysis (Langetieg, Payne, and Vigil); Liberty, Inc. estimates and IRS data.
2) Liberty estimates and IRS data.
.

Market Overview
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1. Represents the income distribution of 2018 U.S. federal income tax filers (for tax year 2017) per the 2019 IRS Databook released in June 2020, which represents the most recent data available.
2. Q3 2020 Financial Services Industry Insights Report and 2021 Outlook, TransUnion.
3. Federal Deposit Insurance Corporation – loan balance data published semi-annually.

Enormous Market of Underserved Consumers and SMEs

U.S. Tax Filers by Income(1)

Low-Income Filers Comprise over Half of All U.S. Filers

<$50k
56%

>$50k
44%

Outstanding Personal Loans(2)

($Billions)

40%+ of Consumers with a Personal Loan Today Have Less than Prime Credit

$50 

$151 

3Q 2010 3Q 2020

CAGR
11.7%

Small Businesses Form the Backbone of the U.S. Economy

$237 

$286 

2012 2019

CAGR
2.8%

Business Loan Balances Under $250,000 at FDIC-Insured Institutions(3)

($Billions)



About Liberty Tax

 Founded in 1997

 2,700 locations in US (#3) and Canada (#2)

 ~1.6 million customers

 93% of revenue between January and July 15, 2020 
(extended tax season)

 192 corporate FTE, 237 FTE at corporate-owned branches

1) Includes tax preparation fees, royalties and franchise fees, all of which are earned as a function of total system tax preparation fees.
2) Includes Area Developer fees, financial products, E-file fees, and other income.

15

64%

36%
2021 

Revenue
$129mm

Tax Preparation(1)

Other(2)

Liberty Tax Revenue 
composition



Average Net Fees Per Office and Store Count
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The positive impact of a new management team

Increasing Average Net Fees Per Office and Store Count

 -
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2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Brent Turner joins as consultant

New management team

Today:

• Store count is optimized

• We have fresh criteria for successful 
new locations across North America
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Broad Suite of Products our Clients Need and Love to Buy

Consumer & Business Loans Bookkeeping (at 500+ locations) Mortgages

Paid Tax Preparation
Do-it-Yourself Tax Preparation 

(digital, online tax services)

Insurance Products 
Health / Life / Auto / 

Home / Medicare
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Integrating LoanMe Products into Liberty Tax
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Our 
Franchise Model 

2,508 franchise 
locations today
as at the end of 2020

• Focused on marketing, franchise coaching and 
support, and financial product distribution

• Growing distribution with low capex

Profitable Capital-Light Expanded 
Reach



An Attractive Franchise Model

 Low franchise cost of ~$40,000

 ~$20,000 start-up capital for equipment, 
furniture and fixtures

 Reasonable royalties 
(14% royalty + 5% marketing for a total of 19% all in)

 5-year agreements

 Access to start-up loans and working capital assistance

 10,000+ potential franchises in North America
(based on target population of 30,000 per franchise)

20
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Technology

Scott Terrell, 
CIO 
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Robust and Scalable Technology Platform
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Delivering a Seamless Experience 
to Customers and Franchise Partners

Our Technology Strategy

Guiding principal: Build proprietary capabilities 
when value is created via differentiation and/or 
distinction; otherwise acquire and integrate

 Developing differentiating technology to 
improve our offering

 Acquiring and integrating the best 
commodity software

Liberty Tax is repositioning to meet 
the consumer on their journey 
“how they want” 

• Face-to-face via our brick-and-
mortar storefronts

• Telephonically or virtually 
through “Virtual Tax Pro” or 
Liberty Mobile

• “Do It Yourself” via 
LibertyTax.com or Liberty Mobile



Our technology platform is built around the Liberty Tax Customer Continuum

Our Technology Stack

25

Service & 
RetainSellAdviseInformSource

Technology is designed to be agnostic to consumer channel 
• Facilitate the development, distribution and disposition of new leads and customers 
• Seamlessly deliver tax returns and multi-product sales through multiple channels 
• Mine data real-time for insight on sales, customer preference and make up, product and franchisee trends
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Fusion – Our Platform Technology
Capability Overview

FUSION

LibertyTax.com

Liberty Mobile

Appointments

Check-In

FUSION Text

Liberty Resource 
Center

Support  Tools 
(CMC)

Financial 
Products

FUSION Mobile

FUSION Tax
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Liberty Tax Mobile Application

Home Screen Liberty Wallet Tax Planning Send-A-Friend
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Supporting Our Franchisees

Fusion App Office Activities Dashboard
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Seamless Integration of LoanMe APIs

Integrating LoanMe

FUSION

LibertyTax.com

Liberty Mobile

Appointments

Check-In

FUSION Text

Liberty Resource 
Center

Support  Tools 
(CMC)

Financial 
Products

FUSION Mobile

FUSION Tax
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Marketing Strategy

Juliet Diiorio, 
CMO 
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”To re-imagine the path to financial liberation”

There’s a reason we carry the torch.  To light the pathway.  Because we believe 
there is nothing more liberating than financial freedom.  That’s why we’re re-
imagining everything from the way our customers file their taxes, to how they 
receive and spend their refunds, to offering the financial products and services 
they need, when they need them.  We engage with consumers in ways and on 
platforms of their choosing.



Relevant product suite and high level of service builds 
loyalty, improved retention and opens opportunity for 

cross-selling

Using our data to serve the right client 
the right product at the right time

Serving the underserved with 
a better customer experience 

Meeting our clients and prospects where they are –
both in their journeys and on their platforms of choice

33

Becoming a Trusted Partner 

Our Marketing Approach: Understanding our Customer
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Becoming the Trusted Advisor to an Underserved Market

Our Top Three Personas

Meet Mary Meet Jasmine Meet Paul

Population: 4.8 million Population: 4 million Population: 3.4 million
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“Lighting the financial way”  

2019 Rebrand of Liberty Tax

We rebranded the company in 
2019 to modernize the brand, but 
also to bring increased uniformity 
to our franchise offices. We 
isolated the single most powerful 
icon, the torch, which is prominent 
in every piece of content we 
publish, as well as our mission 
statement.

Before After
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Liberty Tax & Loans

Building on the Liberty Tax Brand

Significant growth potential in 
leveraging brand recognition to 
bolster our product suite
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Segmentation – Personalization - Technology

Consumer Marketing

 9 million+ mail pieces 2021 to date

 Personalization, unique URLs and QR codes 
for each marketing piece, one-to-one 
marketing & attribution analytics

 Marketing through direct mail, email, text, 
digital, social and search

 Campaigns for new, returning, 
and win-back customers

Targeted Campaigns
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We have built real-time dashboards to measure every campaign, every day, down to the office level, 
and we share these dashboards with our franchisees

Our KPIs

 Response Rate
How well did the campaign do?

 CPA (cost of acquisition) 
Did the campaign perform within 
our established tolerance range?

 ROI & ROAS  
Did the campaign have 
a positive financial return?



Marketing Strategies for Franchise Development 

 Targeting the 
well-qualified, 

237,000
independent “mom 
& pop” tax office 
operators 
throughout the US

Supporting Our Franchises 

39
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LoanMe

Jonathan Williams, 
President 



42 1. Includes bank product loans for which LoanMe is the marketing agent but does not originate.

About LoanMe

- Core Loan Products(1)

Current portfolio of $200 million to 43,000 borrowers



Use of Loans
Debt consolidation, expansion, bridge loan while awaiting 
the collection of accounts receivable or for inventory and 
materials 

Our typical consumer clients has annual income 
between $36K and $48K

Our data indicated our small business clients 
have an average of $18,000 in monthly revenue

Use of Loans
Emergency cash needs, debt consolidation, special 
occasions, auto repairs, home renovations

43

Understanding the LoanMe Customer

4.6 out of 5 rating 
among our surveyed customers 

92% of customers 
rate their experience as “excellent” or “great” 
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Trends: Banks Moving up, 
Fintech Stepping In

1. Q3 2020 Financial Services Industry Insights Report and 2021 Outlook, TransUnion.
2. Federal Reserve 2020 Report on Employer Firms Small Business Credit Survey
3. Q3 2020 Financial Services Industry Insights Report and 2021 Outlook, TransUnion.
4. Federal Reserve Report on the Economic Well-Being of U.S. Households in 2018 – May 2019
5. Federal Reserve 2020 Report on Employer Firms Small Business Credit Survey

 Transunion estimates that fintech lenders generated over 
38% of all personal loans as of Q3 2020 in a dramatic 
increase from mere 5% in 2013(3)

 39% of respondents could not cover an emergency 
expense of $400 or would cover it by selling something or 
borrowing money(4)

 Only 35% of small businesses with at least one employee 
and annual revenue between $100,000 and $1 million 
had received bank funding in the past five years. 
For firms with $100,000 or less in annual revenue, 
the figure dropped to 24%(5)

Decline in FDIC Insured Institutions(1)

Business Applications 
for the United States(2)

7,658

5,001

2010 2020



Product suite
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Near-Prime & Sub-
Prime Consumer 
installment Loans

Near-Prime & Sub-
Prime Consumer 
installment Loans 
for the Spanish 
market

Unsecured 
Consumer 
Installment Loans 
Offered By CCBank

Merchant Cash 
Advance

Unsecured 
Business 
Installment Loans 

Conventional, 
Jumbo, FHA, VA, 
USDA, Non-QM, 
Subprime, Alt-A

Size $3,100-$20,000

Terms 60-84 Months

Rate 17.9%-77%

States 10

Size $3,100-$20,000

Terms 60-84 Months

Rate 17.9%-77%

States 10

Size $1,000-$6,000

Terms 77 Bi-Weekly 
Pmts

Rate 165%-210%

States 19

Size $5,000-$100,000

Terms 6-12 Months 

Factor Rate 1.15-1.59

States 21

Size $3,500-$100,000

Terms 24-120 Months

Rate 39%-159%

States 30

Size $50,000-
$4,000,000

Terms 8-30 Years

Rate Extremely 
Competitive

States 2 currently, 
and growing
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Significant Growth Pre-COVID

Originations by Year Originations by Quarter
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LoanMe Credit Performance

Consumer Less Than Prime Small Business Loans
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;

68.8%

34.5%

41.2%

28.8%

110.0%

63.3%

Consumer Lending SME Lending

48
Note: Metrics represent simple average of 2018 through 2020 data. Calculations based on U.S. GAAP financial reporting.
1. Yield represents loan interest and fee income divided by average gross receivables. 
2. %Net charge-off represents net charge-offs divided by average gross receivables.

Strong Risk Management Capabilities

Strong Risk Adjusted Yields

%Net Charge-offs(2) %Risk Adjusted Yield%Yield(1)

Robust Underwriting 
Built on Years of 

Experience & Data

(3)
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LoanMe Economics

Consumer Less Than Prime Small Business Loans

CCB Products Per $100

Origination $100

Interest Income $128

Origination Fee $0

Net Chargeoff -$50

Origination Expense -$22

Servicing Expense -$5

COF -$15

Net $36

SBL Products Per $100

Origination $100

Interest Income $115

Origination Fee $9

Net Chargeoff -$42

Origination Expense -$8

Servicing Expense -$2

COF -$30

Net $42
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Strategic Overview

Brent Turner, 
CEO 
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Our Five Point Strategy

Acquisitions Product
3 FOCUS AREAS

Product 
Expansion

Decision 
Science

Mobile 
First

Acquisition
Strategy

Shared 
Services

STRATEGIC 
PRIORITIES

Delivery
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Acquisitions: Focused Acquisition Strategy

• Focus on companies 
that have similar back- office 
needs

• Rely more heavily on revenue 
synergies to make the 
proposition

• Prefer heavy stock weighted 
transactions to keep owners 
engaged

• Emphasis on scale and 
strategic transactions 

Acquisitions Product

Product 
Expansion

Decision 
Science

Mobile 
First

Acquisition
Strategy

Shared 
Services

Delivery
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Building On the Liberty Tax Franchise Model

Acquisitions: Shared Services

• Create shared functions 
where possible to leverage 
the entire organization to 
reduce costs and drive 
efficiencies

• Multiple deployment 
channels/locations for the 
same services/products

• Continual process 
improvement set at the 
top of the organization

Acquisitions Product

Product 
Expansion

Decision 
Science

Mobile 
First

Acquisition
Strategy

Shared 
Services

Delivery
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Deep product information platform + 
the expertise to develop new products that fit with our customers

Product Expansion

• Bottom line focus on 
profitability and value 
proposition

• Enhance current offerings 
to grow customer base

• Graduate customers and 
cross-sell longer-term 
financial products

• Develop new products to 
meet customer demand 

• Layer subscription models 
for individuals and small 
business

Acquisitions Product

Product 
Expansion

Decision 
Science

Mobile 
First

Acquisition
Strategy

Shared 
Services

Delivery
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Employing Machine Learning AI to Help Segment our Customers

Decision Science

• Heavy emphasis on machine 
learning AI

• Develop segmentation and 
scorecards for next best offer 
and cross selling

• Strengthen marketing with 
acquisition and retention 
scorecards to predict attrition 
and provide product 
migration

Acquisitions Product

Product 
Expansion

Decision 
Science

Mobile 
First

Acquisition
Strategy

Shared 
Services

Delivery
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Advanced Technology Supporting our Customer Base

Mobile First Approach

• Mobile Experience shapes 
on-boarding and 
engagement

• Two-way SMS for 
customers to interact on a 
personalized basis

• Seamless execution 
between mobile, online and 
brick and mortar delivery of 
service

Acquisitions Product

Product 
Expansion

Decision 
Science

Mobile 
First

Acquisition
Strategy

Shared 
Services

Delivery



58

Financial Outlook

Mike Piper, 
CFO 
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($Millions)

Note: Financials are presented in U.S. GAAP.
Note: All projections assume a December 31, 2020 transaction close and are produced by LoanMe and Liberty Tax management.

Financial Highlights 

$123 $129 $132 $139 

$222 $173 
$257 

$380 
$15 

$86 

$166 

$345 
$317 

$476 

$686 

2020A 2021E 2022E 2023E

$37 $37 $39 $43 

$50 $53 
$84 

$123 $10 

$43 

$84 

$87 
$100 

$165 

$249 

25%
32%

35% 36%

2020A 2021E 2022E 2023E

$18 $19 $20 $23 
$5 $14 

$32 
$53 

$6 

$24 

$48 

$23 

$39 

$77 

$123 

7%

12%
16% 18%

2020A 2021E 2022E 2023E

Liberty Tax LoanMe % of PF RevenueSynergies

CAGR ’20-’23: 

26%

Pro Forma Revenue Pro Forma Adj. Total EBITDA Pro Forma Net Income

CAGR ’20-’23: 

42%
CAGR ’20-’23: 

76%
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Liberty Tax Forecast

Franchise Store Count

2,398
2,573

2020 2023E

Tax Returns Prepared 
1.6% CAGR

(from ’20 to ’23)

Price per Return
2.0% CAGR

(from ’20 to ’23)

KPIs



61 Note: All projections assume a December 31, 2020 transaction close and are produced by LoanMe and Liberty Tax management. Financials are presented in U.S. GAAP.

Financial Highlights
($Millions)

• Stable and consistent tax business model

• Growth driven by projected population 
growth of target demographics

Liberty Tax Revenue & EBITDA

$122.8 $128.8 $132.2 $139.3 

30.0% 28.6% 29.5% 30.9%

2020A 2021E 2022E 2023E

Liberty Tax Revenue

CAGR ’20-’23: 4.3%
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LoanMe Forecast

Average Interest Income

83.7%
88.8% 86.2%

2021E 2022E 2023E

Ending Loans Outstanding

$197.8M

$254.9M

$337.2M

2021E 2022E 2023E

Brokered Mortgage Volume

$192M

$1.6B

$5.1B

2021E 2022E 2023E
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Note: All projections assume a December 31, 2020 transaction close and are produced by LoanMe and Liberty Tax management. Financials are presented in U.S. GAAP.
1. Includes bank product loans for which LoanMe is the marketing agent but does not originate. Excludes brokered mortgage loans.

Financial Highlights
($Millions)

• Consumer and SME lending demand 
continues to improve and is anticipated 
to return to pre-COVID levels in late 2021 
/ early 2022

$28 
$76 $91 $91 $34 

$38 

$132 
$183 

$15 

$16 

$16 

$62 

$129 

$239 

$290 

2020A 2021E 2022E 2023E

Loan Originations(1)

CAGR ’20-’23: 67%

Consumer SME - Installment SME - MCA

Temporarily ceased 
originations for 3 months 

during COVID-19
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Details on Synergies

 Cross-selling synergies as a result of 
the Transaction resulting in an 
expected additional $15.2 million of 
combined revenue in 2021

 Revenue and expense synergies 
resulting in an expected additional 
$9.6 million of Adjusted EBITDA 
in 2021

241

541

841

2021 2022 2023

Liberty Tax & Loans 
Locations

$8

$34

$67

2021 2022 2023

Pre-Tax Total Cost 
Saving Synergies 
($Millions)
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Capital Management

Liquidity

• LoanMe has $420 million in committed credit facilities available to finance 
consumer and SME loans

• Will continue to utilize securitizations as part of holistic financing strategy to 
provide stable financing and reduce the cost of funds

• $200 million credit facility from Basepoint Capital

Future Capital 
Allocation Strategy

• Continue growth in lending funded through existing credit facilities, free cash 
flow generation

• Launch adjacent products
• Opportunistic acquisitions of complementary businesses serving nonprime 

consumers and SMEs



6.4x

30.8x

6.9x
9.3x

5.4x 5.2x 6.9x

12.3x 12.7x

6.8x

13.2x 12.3x

NextPoint Intuit H&R Block Blucora Enova Elevate
Credit

OneMain goeasy World
Acceptance
Corporation

CURO Regional
Management

Oportun

3.9x

27.3x

6.5x
8.4x

3.2x 4.3x
6.3x

11.5x

18.4x

4.4x

12.0x
9.7x

NextPoint Intuit H&R Block Blucora Enova Elevate
Credit

OneMain goeasy World
Acceptance
Corporation

CURO Regional
Management

Oportun

66
1. Note: Financials are presented in U.S. GAAP on a calendar year basis.
2. Source: Capital IQ, Bloomberg, public disclosure, market data as of April 19, 2021.
3. Includes projected synergies. NextPoint projections assume a December 31, 2020 transaction close and are produced by LoanMe and Liberty Tax management.

Trading Comparables
Tax Preparation Online Lenders Storefront Lenders

Peer
Median: 9.3x

TEV / 2021E 
EBITDA(1)(2)(3)

TEV / 2022E
EBITDA(1)(2)(3)

(1)

(1)

Peer
Median: 8.4x
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