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Via Spiga Debuts Spring 2016 Advertising Campaign
Featuring Hilary Rhoda
Release Date:
Tuesday, March 22, 2016 3:36 pm CDT

Terms:
Dateline City: 
NEW YORK

(NEW YORK—March 22, 2016) Via Spiga debuts its new Spring 2016 advert ising campaign featuring renowned
supermodel Hilary Rhoda and shot by photographer Paola Kudacki. 

Cool and poised, Rhoda embodies an effort lessly chic spirit , with the objects of desire prominently featured in the
foreground. Channeling the Via Spiga woman, she brings the brand’s #getthereviaspiga philosophy to life, showcasing styles
that address the mult i-faceted needs of the modern woman.

The campaign features highlights from the Spring 2016 collect ion including: the Deedee st iletto sandal with blossoming
leather detail in fuchsia, the Laney suede lace up sandal in military green, and the Nemy espadrille flatform in white. 

From classic silhouettes and flirty styles to vibrant colors and playful detailing, Via Spiga offers an option for every mood and
occasion. 

“I’m excited to continue my partnership with Via Spiga for their spring 2016 campaign,” said Rhoda. “It ’s an honor to be the
face of an iconic brand that creates beautiful styles for every woman and every occasion.”

The campaign launches in print and online in the beginning of April. The collect ion will be available for purchase on
ViaSpiga.com and at major department stores in the U.S. including Nordstrom and Bloomingdale’s.  

For further information:
C&M Media | Christ ine Grossi| Christ ine@cmmediapr.com | 646-336-1398 ext 9559
C&M Media |Francine Weiss | Francine@cmmediapr.com | 646-336-1398 ext 9567 

ABOUT VIA SPIGA
Established in 1985 and named after one of the most famous shopping districts in Milan, Via Spiga stands for the finest
Italian design. With sleek and architectural designs, Via Spiga’s collect ion of footwear and accessories brings high fashion off
the runways to fashion-conscious women around the globe.

ABOUT CALERES
Caleres is a diverse portfolio of global brands, which fit  people’s lives:  Family, Healthy Living and Contemporary Fashion.  Our
products are available virtually everywhere - in the over 1,200 retail stores we operate, in hundreds of major department and
specialty stores, on our branded ecommerce sites, and on many addit ional third-party retail websites.  Famous Footwear and
Famous.com serve as our Family brands. Our Contemporary Fashion brands include Sam Edelman, Franco Sarto, Vince, Via
Spiga, Diane von Furstenberg, Fergie Footwear and Carlos Santana.  Naturalizer, Dr. Scholl's, LifeStride, Bzees and Rykä
represent our Healthy Living brands. Combined, these brands help make Caleres a company with both a legacy and a
mission.  Our legacy is our more than 130-years of craftsmanship, our passion for fit  and our business savvy, while our mission
is to continue to inspire people to feel good…feet first .  Visit  caleres.com to learn more about us.
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