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acee Forward-Looking Statements

Statements contained herein, other than statements of historical fact, particularly those anticipating future financial performance, business prospects, growth, strategies, business operations and similar matters,
results of operations, liquidity and financial condition, and those relating to cost reductions and anticipated pre-tax savings and restructuring costs are "forward-looking statements" within the meaning of the
Private Securities Litigation Reform Act of 1995. These statements are based on the beliefs and assumptions of management based on information available to us at the time such statements are made. These
statements, which are generally identifiable by the use of the words "will," "believe," "expect," "intend," "anticipate," "estimate," "forecast, plan,"and similar expressions, are subject to certain risks and
uncertainties, are made as of the date hereof, and we undertake no duty or obligation to update them. Forward-looking statements are subject to the occurrence of events outside the Company's control and actual
results and the timing of events may differ materially from those suggested or implied by such forward-looking statements due to numerous factors that involve substantial known and unknown risks and
uncertainties. Investors and others are cautioned not to place undue reliance on forward-looking statements when deciding whether to buy, sell or hold the Company’s securities.

project,

Our outlook is based on certain assumptions which we believe to be reasonable under the circumstances. These include, without limitation, assumptions regarding consumer demand, tariffs, global geopolitical and
economic uncertainties, and fluctuations in foreign currency exchange rates; and the other factors described below.

Among the factors that could cause our actual results to differ materially from our forward-looking statements are: changes in trade policy and regulations, including changes in trade agreements and the
imposition of tariffs, and the resulting consequences; global political and economic uncertainties; a limited number of large customers account for a significant percentage of our sales; sales of our products are
affected by general economic and business conditions globally and in the countries in which we operate; risks associated with foreign currency exchange rate fluctuations; challenges related to the highly
competitive business environment in which we operate; our ability to develop and market innovative products that meet consumer demands and to expand into new and adjacent product categories; our ability to
successfully expand our business in emerging markets and the exposure to greater financial, operational, regulatory, compliance and other risks in such markets; the continued decline in the use of certain of our
products; risks associated with seasonality, the sufficiency of investment returns on pension assets, risks related to actuarial assumptions, changes in government regulations and changes in the unfunded
liabilities of a multi-employer pension plan; any impairment of our intangible assets; our ability to secure, protect and maintain our intellectual property rights, and our ability to license rights from major gaming
console makers and video game publishers to support our gaming accessories business; our ability to grow profitably through acquisitions, and successfully integrate them; our ability to successfully execute our
multi-year restructuring and cost savings program and realize the anticipated benefits; continued disruptions in the global supply chain; risks associated with inflation and other changes in the cost or availability of
raw materials, transportation, labor, and other necessary supplies and services and the cost of finished goods; risks associated with outsourcing production of certain of our products, information technology
systems and other administrative functions; the failure, inadequacy or interruption of our information technology systems or its supporting infrastructure; risks associated with a cybersecurity incident or
information security breach, including that related to a disclosure of personally identifiable information; risks associated with our indebtedness, including limitations imposed by restrictive covenants, our debt
service obligations, and our ability to comply with financial ratios and tests; a change in or discontinuance of our stock repurchase program or the payment of dividends; product liability claims, recalls or regulatory
actions; the impact of litigation or other legal proceedings; the impact of additional tax liabilities stemming from our global operations and changes in tax laws, regulations and tax rates; our failure to comply with
applicable laws, rules and regulations and self-regulatory requirements, the costs of compliance and the impact of changes in such laws; changes in trade policy and regulations, including changes in trade
agreements and the imposition of tariffs, and the resulting consequences; our ability to attract and retain qualified personnel; the volatility of our stock price; risks associated with circumstances outside our
control, including those caused by telecommunication failures, labor strikes, power and/or water shortages, public health crises, such as the occurrence of contagious diseases, severe weather events, war,
terrorism and other geopolitical incidents; and other risks and uncertainties described in "Part I, ltem 1A. Risk Factors" in our Annual Report on Form 10-K for the year ended December 31, 2024, and in other reports
we file with the Securities and Exchange Commission.
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acco Reqg. G Non-GAAP Financial Measures

An explanation of how we calculate each of our Non-GAAP financial measures and a reconciliation of our current period and historical non-GAAP financial measures to the
most directly comparable GAAP financial measures can be found at the end of this presentation.

We use our non-GAAP financial measures both to explain our results to stockholders and the investment community and in the internal evaluation and management of our
business. We believe our non-GAAP financial measures provide management and investors with a more complete understanding of our underlying operational results and
trends, facilitate meaningful period-to-period comparisons and enhance an overall understanding of our past and future financial performance.

Our non-GAAP financial measures exclude certain items that may have a material impact upon our reported financial results such as restructuring charges, the impact of
foreign currency exchange rate fluctuations, unusual tax items, goodwill and intangible asset impairment charges, and other non-recurring items that we consider to be
outside of our core operations. On an interim basis, we also calculate adjusted income tax expense using our estimated annual income tax rate. These measures should
not be considered inisolation or as a substitute for, or superior to, the directly comparable GAAP financial measures and should be read in connection with the Company’s
financial statements presented in accordance with GAAP.

We also provide forward-looking non-GAAP comparable sales, adjusted earnings per share, free cash flow/adjusted free cash flow, adjusted EBITDA, and historical and
forward-looking consolidated leverage ratio. We do not provide a reconciliation of these forward-looking and historical non-GAAP measures to GAAP because the GAAP
financial measure is not currently available and management cannot reliably predict all the necessary components of such non-GAAP measures without unreasonable
effort or expense due to the inherent difficulty of forecasting and quantifying certain amounts that are necessary for such a reconciliation, including adjustments that
could be made for restructuring, integration and acquisition-related expenses, the variability of our tax rate and the impact of foreign currency fluctuation and material
acquisitions, and other charges reflected in our historical results. The probable significance of each of these items is high and, based on historical experience, could be
material.
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ace 20 2025 Highlights

—

* Salesand EPSinline with the Company outlook

* North America sales were impacted in April due to tariff announcements, with trends improving in
both May and June

* |[nitial back-to-school sales impacted by tariff-related actions by retailers, which includes the pull
forward of sales into 10:2025, delayed purchases, and some order cancellations

* Latin Americademand weaker than expected, notably in Mexico
* International rate of sales decline improved sequentially from first quarter

* Sales of gamingaccessories grew modestly in both segments, driven by the Nintendo Switch 2
console launch and international expansion

* Executing on $100 million multi-year cost reduction program, have realized over S40 million since
inception of program

* Gross marginimpacted by lower volumes, reduced fixed-cost absorption and impacts from tariffs,
more than offsetting productivity

* SG&A costs down versus the prior year, primarily due to cost savings and incentive compensation
reductions

* Year-over-year, the Company reduced net debt by $43 million from debt paydown and an increase
in cash balance. This was offset by S24 million of adverse FX balance sheet translation; therefore,
reported net debt was down S$19 million

* Consolidated net leverage ratio of 4.3x, due to lower EBITDA in the Americas segment
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[ Tariff Commentary

* Well positioned to manage tariff impacts
o China plus one approach has enabled quick moves to supply partners globally

o Strategic management of supplier base has allowed ACCO Brands to respond
appropriately to the evolving tariff landscape

o Well positioned with pre-tariff inventory to support N.A. back-to-school demand

o Enhancing global supply chain to ensure flexibility to support U.S. sales by year-end

o 60% of sales outside of the U.S. and not impacted by U.S. tariffs

o Chinaremains a strategic sourcing partner

* Initiatives to mitigate the impact of tariffs in the U.S.
o Working with customers and suppliers

o Announced two rounds of price increases
o Continue to negotiate with suppliers on best terms
o Expanding SKU rationalization of slower turning products and mining opportunities for

substitutions
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acco PowerA Supports Nintendo Switch 2 Launch

BRANDS

= PowerA was one of a select few of third-party
manufacturers to be officially licensed for the
Nintendo Switch 2 at launch

= |nitial product offerings at launch included
controllers, protective cases and screen protectors
and exclusive IP designed accessories

= Astrong pipeline of new products are scheduled to
enter the market over the next twelve months

@ PowerA
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acco New Product Spotlight

BRANDS

‘ Easy to move around

* 11Kg
Kensington Thunderbolt 5 Docking Station Leitz Ergo Sit Stand Foldable Desk Rapid Work Lights

Offering ultra-fast charging, pro-level display support and Expanding ergonomics product portfolio Supporting DIYers in the work lights category in Europe
dedicated functionality to support Apple users to support hybrid work environment with a complete line of lighting products

work. learn. play. 7



acco Multi-Year Cost Reduction Program

Total Program Targeting At Least $100M in Cost Savings

* Total savings of over S40 million since inception of the program

* Achieved over $8 million in savings in 02 2025, on track to deliver S40
million in pre-tariff savings in 2025

o Combination of lower headcount, lower discretionary spend and footprint
rationalization

o Thoroughly planned and executed leadership changes announced during the quarter

* Programto date accomplishments
o Rationalized global footprint

o Reduced headcount and spend in SG&A
o Consolidated supply chain enabling better inventory management
o Streamlined management structure, focusing on revitalizing sales growth, with

leaders that have commercial experience and strong customer relationships
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acco Financial Results 20 2025

BRANDS
3 Months Ended 6 Months Ended 20 2025 Commentary
Sinmillions 2025 2024 % Chg 2025 2024 % Chg ° Comparable sales down 10.5%
Net Sales $394.8 $438.3 (9.9%) $712.2 $797.2 (10.7%) o Favorable foreign exchange benefited sales by
less than 1%
Gross Profit $129.7 $152.6 (15.0%) $229.3 $263.0 (12.8%) o Tariff annouqcements impacted sales
. . . . o . o Salestrendsimproved throughout the quarter
% Margin 52.9% 54.8% 52.2% 33.0% o Gamingaccessories grew in the quarter
o Consumerand business products down
SG&A $82.6 $88.0 (6.1%) $175.3 $182.2 (3.8%) globally
% Total Revenue 20.9% 20.1% 24.6% 22.9% * Gross margin rate decline due to lower
volumes, reduced fixed-cost absorptionand
*Adj. Operating Income $47.1 $64.6 (27.1%) | $54.0 $80.8 (33.2%) the impacts from tariffs
% Margin 11.9% 14.7% 7.6% 10.1%
* Lower SG&A from cost reduction programs
*Adj. Earnings Per Share $0.28 $0.37  (24.3%) || $0.25 $0.40  (37.5%) and lower incentive compensation expense

*Comparable Sales, Adjusted Operating Income and Adjusted EPS are Non-GAAP Financial Measures
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accQ 20 Segment Financial Metrics

Segment Commentary
& inmillions 20 2025 20 2024 Y/Y Change
Americas Commentary
ACCO Brands Americas * Tariff announcements disrupted North America sales
* Weakeconomiesin Latin America challenged sales
Sales $248.5 $292.3  (15.0%)
®* Americas adjusted operating income decline due to
* O,
Comparable Sales 52516 5202.3  (13.9%) lower volumes, lower fixed-cost absorption and the
*Adjusted Operating Income S43.2 $63.2 (31.6%) impacts from tariffs
* . . . [e) [¢]
Adjusted Operating Margin 17.4% 21.6% (420 bps) International Commentary
ACCO Brands International * International rate of sales decline improved
sequentially on a quarterly basis
Sales S146.3 S148.0 0.2%
* Buro Seating acquisition successfully integrated
* o,
Comparable Sales S140.6 S146.0  (3.7%) * International adjusted operating margin expansion
*Adjusted Operating Income S12.4 S11.7 6.0% due to cost initiatives and lower incentive
*Adjusted Operating Margin 8.5% 8.0% 50 bps compensation expense

*Comparable Sales, Adjusted Operating Income and Adjusted Operating Margin are Non-GAAP Financial Measures.
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acco 20 2025 Margin Reconciliation

BRANDS

Change vs. Items of
2025 Prior Year Significant Impact Bps
m $129.7M ($22.9M) Pricing/Product Cost (70)
Cost Savings 170
wossragn R 90120 0
Tariff Impact (80)
Mix/FX (60)
_ $82.6M ($5.4M) Cost Savings (70)
Sales Deleverage 220
20.9% 80 bps Incentive Compensation (100)
Investments/Merit Inflation 30
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accQ Capital Structure

(Sin millions)

Facility Balance! Interest Rate Methodology Rate
USD Revolver? 102 SOFR + CSA%+200 bps 6.41%
EUR Revolver? 116 EURIBOR+ 200 bps 3.98%
AUD Revolver? 34 Australian BBSR + 200 bps 5.68%
EUR Term Loan A 140 EURIBOR + 200 bps 3.98%
Subtotal Senior secured credit facilities? 412 Weighted average 4.76%
Senior unsecured notes 575 4.25% fixed 4.25%
Total Gross Debt 987 Weighted average interest rate 4.46%

* (Capital structure as of June 30, 2025 * Gross debt up S2Myear-over-year

* Company had cash on hand of S133M * Cashbalanceincreased S21M year-over-year

* No debt maturities until 2029 * *Consolidated leverage ratio of 4.3x at end of 20 2025

* Debtis split 58/42 fixed and variable with
weighted average rate of 4.46%

1 *Consolidated leverage ratio is a Non-GAAP financial measure

1 Currencies converted using June 30, 2025 closing spot rates

2 Represents amounts outstanding under the $467.5M multicurrency revolving credit facility
3 Includes $19.3 of other debt and excludes unamortized debt issuance costs.

Credit Spread Adjustment of 10 bps
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acco Historical Net Debt 20

BRANDS
S millions Net Debt*
$1,250.0
$1,169.4
$1,095.7
$1,100.0
$1,002.8
$950.0
56728 $854.0
$800.0
$650.0
$500.0
$350.0
6/30/2021 6/30/2022 6/30/2023 6/30/2024 6/30/2025
B Net Debt

1 *Net debt is a Non-GAAP financial measure
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acco

BRANDS
10 20 TH
Sin millions* 2025 2025 2025 TH 2024 Change vs 2024
Net cash provided by operations 5 (39) (33) 3 (386)
Additions to PP&E (2) (5) (7) (5) (2)
Free Cash Flow 3 (44) (40) (2) (38)
Proceeds from the sale of assets - 17 17 - 17
*Adjusted free cash flow 3 (28) (24) (2) (22)
Dividends paid (7) (7) (14) (14) --
Share repurchase (15) - (15) - (15)
Cost of acquisitions, net of cash (10) B (10) N (10)
acquired
Other, net** 2 21 23 (2) 25
Increase/(decrease)in debt 87 29 115 68 47
Increase in cash on hand 60 (1) 59 47 12
Debt/Cash Reconciliation Debt Cash
S in millions*
Beginning of period 12/31/2024 840 74
Increase 115 52
FX 32 7
End of period 06/30/2025 987 133

*Numbers may not foot due to rounding; Free cash flow and Adjusted free cash flow are a Non-GAAP financial measures
**Includes FX impact on debt and cash offset by net proceeds from exercise of stock options

work. learn. play.

Adjusted Free Cash Flow

Adjusted Free Cash Flow

Commentary

* Cash flow seasonally weighted toward second
half of the year

* Year-to-date adjusted free cash outflow of
(S24M)in line with expectations

* S17M from proceeds from the sale of assets
* S14Min dividends paid

* S15Minshare repurchases

14



acco 30 2025 Outlook

BRANDS

| : F Reported Net Sales $387 to S400 million
~ ‘ Reported Net Sales Growth (5.0%)t0(8.0%)
’ Foreign Exchange 1%
Comparable Sales* (6.0%)t0(9.0%)
Adjusted EPS S0.21t0 S0.24

30 Sales Commentary:
* Highlevel of uncertainty for demand due to tariffs and the impact

on consumer and business discretionary spending

quartet

*Comparable Sales is a Non-GAAP financial measure
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acco Full Year 2025 Outlook

BRANDS

______ Guidance | Full Year2025

= Reported Net Sales $1,625 to $1,550 million
/ Reported Net Sales Growth (7.0%)to (8.5%)
Foreign Exchange 1%
" Comparable Sales* (8.0%)t0(9.5%)
SWITCH.
Adjusted EPS S0.83to0 $S0.90
Adjusted Free Cash Flow* Approximately S100 million
Adjusted Tax Rate Approximately 30%

*Comparable Sales and Adjusted Free Cash Flow are Non-GAAP financial measures
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HSSCS Capital Allocation

Capital Allocation Debt Reduction Shareholder Returns

Year-over-year, reduced net debt
by S19M; S43M excluding S24M of
FX translation*

Announced S0.075 per share

. k
Adjusted free cash flow of (S24M) SRS Aiveme ey 25

Share repurchases of S15M in
10 2025

Closed on small, strategic
acquisition during 10 2025

20 2025 consolidated leverage ratio
of 4.3x*

*Adjusted Free Cash Flow, Net Debt and Consolidated Leverage Ratio are Non-GAAP financial measures
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acco

BRANDS

APPENDIX
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acco

BRANDS

Collection of Iconic Brands

AT-A-GLANCE® 7 Esselfe FIXE f I&R'

GBC Kensington [FEITZ

*® 12 brands account for 75% of net sales
* #1or #2 market position in key categories
* Three diversified product groups:

o Technology Accessories

o Learning & Creative

o Business Essentials

* Value to premium product offering

@ PowerA m« Mead.
1 quartet. _Siuigdine

*Adjusted Operating Margin, Free Cash Flow and Consolidated Leverage Ratio
are Non-GAAP Financial Measures

work. learn. play.

ACCO Brands(NYSE: ACCO) Snapshot

2024 Key Statistics

o,
sug || T1M4%
Net Sales ) pera*|ng

Margin
$132M 3.4x
Free Cash Consolidated

Flow* Leverage Ratio*
5 20,000
Countries Customers
Operated in
1903 5,000
Year Founded Employees

Free Cash Flow and Capital Allocation

* Consistent generator of Free Cash Flow*
* Consolidated leverage ratio of 3.4x at end of 2024 *
* 2024 dividends of S28M
* 2024 share repurchases of S15M
* Balance sheet improvement provides financial
flexibility:
o Dividend
o Debtreduction

o Share repurchases
o M&A

19



BRANDS lconic Collection of Leading Brands

AT-A-GLANCE® 72 Esselfe FIVE STAR. 12 BRANDS A
* Kk ke k e A Powera [EEER! Mead.

GBC  Kensington LEITZ i tprora 1 cuartet _Shiplne

#1 #1 = 1

PowerA Third Five Star Back- TilibraStudent Barrilito Back- Leitz Leitz and Rapid Leitz Spirax Student
Party to-School Brand Notetaking to-School Shredding Stapling Organization Notetaking
Controllers Brand & Storage

*Based on 2024 financial results
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Diversified Product Categories

o,
Product Group Product Categories % of 2024 Key Brands
Net Sales
Tech saming and 19% Kensington A Powera
Accessories Computer Accessories
FIVE STAR. -
Learning & Note-taking, Boards, 299, lafiaBaRoRel rT.eQd@
Creative Art Products and Writing ° . . .
R Kiboy A auaret Artline
Stapling, Laminating, LEITZ  Sisngdine AT-A-GLANCE’
Business Tools, Shredding, Filing 529,
Essentials and Organization, ° @ ), . .
Storage and Calendars GBC 72 Esselte Re \el m<<
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9&&2 About Non-GAAP Financial Measures

Our non-GAAP financial measures include the following:

Comparable Sales: Represents net sales excluding the impact of material acquisitions, if any, with current-period foreign operation sales translated at prior-year currency rates. We
believe comparable sales are useful to investors and management because they reflect underlying sales and sales trends without the effect of material acquisitions and fluctuationsiin
foreign exchange rates and facilitate meaningful period-to-period comparisons. We sometimes refer to comparable sales as comparable net sales.

Adjusted Operating Income (Loss)/Adjusted Income (Loss) Before Taxes/Adjusted Net Income (Loss)/Adjusted Net Income (Loss) Per Diluted Share: Represents operating income
(loss), income (loss) before taxes, net income (loss), and net income (loss) per diluted share excluding restructuring and goodwill and indefinite lived trade name impairment charges, the
amortization of intangibles, non-recurring items, other income/expense, adjustments to reflect the estimated annual tax rate and discrete income tax adjustments, including income tax
related to the foregoing. We believe these adjusted non-GAAP financial measures are useful to investors and management because they reflect our underlying operating performance
before items that we consider to be outside our core operations and facilitate meaningful period-to-period comparisons. Senior management’s incentive compensation is derived, in part,
using adjusted operating income and adjusted net income per diluted share, which is derived from adjusted net income. We sometimes refer to adjusted net income per diluted share as
adjusted earnings per share or adjusted EPS.

Adjusted Income Tax Expense (Benefit): Represents income tax expense (benefit) excluding the tax effect of the items that have been excluded from adjusted income (loss) before
taxes, unusual income tax items such as the impact of tax audits and changesin laws, and other discrete tax items. We believe our adjusted income tax expense (benefit) is useful to
investors because it reflects our income tax calculated using the estimated annual tax rate before discrete tax items that we consider to be outside our core operations and facilitates
meaningful period-to-period comparisons. For interim periods, the income tax expense (benefit)is calculated using the estimated annual income tax rate.

Adjusted EBITDA: Represents net income excluding the effects of depreciation, stock-based compensation expense, amortization of intangibles, interest expense, net, other(income)
expense, net, and income tax expense, restructuring and goodwill and indefinite lived trade name charges, and other non-recurring items. We believe adjusted EBITDA is useful to
investors because it reflects our underlying cash profitability and adjusts for certain non-cash charges and items that we consider to be outside our core operations and facilitates
meaningful period-to-period comparisons. In addition, this calculation of adjusted EBITDA is used in our loan agreement to calculate our leverage ratio covenant.

Free Cash Flow/Adjusted Free Cash Flow: Free cash flow represents cash flow from operating activities less cash used for additions to property, plant and equipment. Adjusted free
cash flow is free cash flow plus proceeds of from the disposition of assets. We believe free cash flow and adjusted free cash flow are useful to investors because it measures our available
cash flow for paying dividends, reducing debt, repurchasing shares and funding acquisitions.

Net Debt: Represents balance sheet debt plus unamortized debt origination costs and less any cash and cash equivalents.

Consolidated Leverage Ratio: Represents net debt divided by trailing twelve months adjusted EBITDA.
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acco

BRANDS

ACCO Brands Corporation and Subsidiaries
Reconciliation of GAAP to Adjusted Non-GAAP Information (Unaudited)

The following tables set forth a reconciliation of certain Consolidated Statements of Income (Loss) information reported in accordance with GAAP to Adjusted Non-
GAAP Information for the three months ended June 30, 2025 and 2024,

Three Months Ended June 30, 2025

Income
Tax
Operating % of Ineome % af (Benefit) % af
Income Sales hefore Tax Sales Expense Tax Rate MNet Income Sales
(in meillions, excep per share data)
Reported GAATP = 33.0 B4 Yl B 2.7 5.7 %l 5 (6.5) (28.6)% 9.2 7.4 %o
Reported GAAP diluted loss per share (EPS) E wir
Restructuring 9.4 9.4 24 7.0
Amortization of intangibles 11.6 11.6 31 RS
Giain on sale of property (B (6.9 (6.9) (1.7} (5.2}
Brazil tax assessment (C) —_ — 134 (13.4)
Discrete tax items and adjustments to annual tax rate (A} — — 0.3 (0.3
Adjusted Non-GAAP o) 47.1 11.9 %] & 368 93 % 5 11.0 0% | B 258 6.5 %
Adjusted net income per diluted share (Adjusted EPS) s 28
Three Months Ended June 30, 2024
Income Tax
Operating (Loss) Income) (Benefit) Net (Loss)
(Loss) Income| % of Sales before Tax % af Sales Expense Tax Rate Income % of Sales
fim meillions, except per share data)
Reported GAAP 5(111.2) (25.4)% S5(127.4) (29.1)% 5(2.2) 1.7 % S(125.2) (28.6)%
Reported GAAP diluted income per share (EPS) £fr.29)
Restructuring (0.3} (0.3) (0.1) (0.2)
Goodwill impairment charge 127.5 127.5 —_ 127.5
Intangible assets impairment charge 37.7 37.7 0.6 28.1
Amortization of intangibles 10.9 10.9 29 8.0
Pension settlement [} —_— 44 1.1 33
Net operating tax gains and losses (E} — (0.6) (0.2) [{LEY]
Discrete tax items and adjustments to annual tax rate Al — — 4.5 4.5)
Adjusted Non-GAAP L64.6 14.7 %% $522 11.9 % 5156 30.0 % 536.6 B4 %
L0037
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acco

BRANDS

ACCO Brands Corporation and Subsidiaries

Reconciliation of GAAP to Adjusted Non-GAAP Information {Unandited)

The following tables set forth a reconciliation of certain Consolidated Statements of Income (Loss) information reported in accordance with GAAP to Adjusted Non-
GAAP Information for the six months ended June 30, 2025 and 2024,

Six Months Ended June 30, 2025

Income
Tax
Operating % of Income % af (Benefit) % af
Income Sales before Tax Sales Expense Tax Rate Net Income Sales

fin millions, excepd per share data)
Reported GAAP ] 263 3.7 Vel B 6.2 0.9 %%l & (9.8) (158.1)% 16.0 2.2 %
Reported GAAP diluted loss per share (EPS) E iz

Restructuring 11.7 11.7 29 BB

Amaortization of intangibles 229 229 6.1 16.8

Gain on sale of property (B} (6.9) (6.9) (1.7) (5.2}

Brazil tax asscssment ) — _— 13.4 (13.4)

Dnscrete tax items and adjustments to annwal tax rate (A — — (0.7) 0.7

Adjusted Non-GAAP o 54.0 76 % B 319 48 %l & 10.2 300%| B 237 313%

Adjusted net income per diluted share (Adjusted EPS) 4 {25

Six Months Ended June 30, 2024
Income Tax
Operating (Loss) Income) (Benefit) MNet (Loss)
(Loss) Income| % of Sales before Tax % of Sales Expense Tax Rate Income % of Sales

fin millions, except per share data)
Reported GAAP S(105.3) (13.2)% 5(132.7) (16.6)% 5(1.2) 0.9 % S(131.5) (16.5)"%)
Reported GAAFP diluted loss per share (EPS) $(1.37)

Restructuring (0.6) (0.6) (0.2) (0.4}

Goodwill impairment charge 1275 127.5 —_ 127.5

Intanzible asscts impairment charge 377 3T 9.6 281

Amortization of intangibles 21.5 21.5 58 157

Pension settlement 1] — 4.4 1.1 33

Met operating tax gains and losses {E} — (1.8) (0.6) (1.2}

Discrete tax items and adjustments to annual tax rate (A — — 2.3 2.3}

Adjusted Non-GAAP EE0E 10.1 %4 856.0 7.0% 5168 30.0 % 8302 4.9 %4

Adjusted net income per diluted share (Adjusted EPS) Si0.40

work. learn. play.
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Notes to Reconciliations of GAAFP to Adjusted Non-GAAP Information and Net Income (Loss) to Adjusted EBITDA (Unaudited)

A, The income tax impact of discrete tax items. As of June 30, 2025 and 2024, the Company adjusted its tax rate to 30.0%, respectively, which represents its full year
non-GAAP estimated annual tax rate. The Company's full year non-GAAP estimated annual tax rate remains subject to vanation from the mix of eamings across
the Company's operating junsdictions.

Settlement and release of uncertain tax posibions related to the Brazl Tax Assessments.

Settlement due to the wind-up of the ACCO Brands Canada Salaned and Hourly pension plans.

mone=

Includes certain indirect tax credits in Brazil.

ACCO Brands Corporation and Subsidiaries
Reconciliation of Net Income (Loss) to Adjusted EBITDA (Unaudited)

The following table sets forth a reconciliation of net income (loss) reported in accordance with GAAP to Adjusted EBITDA,

Three Months Ended June 30, Six Months Ended June 3,
Yo Yo
fin millions) 2015 2024 Change 2028 2024 Change
Net income (loss) 529.2 $(125.2) M 5160 S(131.5) NM
Stock-based compensation 035 25 {HiL %% 83 16 2%
Depreciation 6.6 6.7 f1.51% 13.3 14.1 (5.7)%%
Amortization of intangibles 1.6 10.9 6.4 % 29 215 6.5 %
Hestructuring 9.4 (0.3 NM 1.7 {0.6) NM
Ciain on disposal of assets (6.9) o NM (6.9 — NM
Impairmient of goodwill and intangible assets —_ 1652 NM —_ 1652 MM
Pension Setilement —_ 4.4 NM —_ 4.4 NM
Interest expense, net B4 116 (23.3)% 178 3.0 (22.6%
Other expense (income), net 08 (0.2) NM 1.2 {0.8) MM
Income tax bencfit (6.5 {2.2) NM (9.8} (1.2) MM
Adjusted EBITDA (non-GAAP) 3536 5734 (2700 % 3745 5101.7 (26. 71 %
Adjusted ERITIDA as a % of Net Sales 13.6 % 16.7 % 10.5 % 128 %
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ACCO Brands Corporation and Subsidiaries
Reconciliation of Debt to WNet Debt (Unaudited)

(In millions)

June 30,
2023 2022 2021

Total debt per balance sheet S 1LO077.6 S 1.178.6 S 1.236.9

Add debt origination costs 7.6 8.8 10.4

Less cash and cash eguivalents 82.4 91.7 779

MNet Debt (non-GA AP) s 10028 S 10057 S 1,160.4

Reconciliation of Debt to Net Debt (Unaudited)
The following table sets forth a reconciliabion of debt reported 1n accordance with GAAP to Net Debt.
Six Months Ended June 34,

fin miillions) 2025 2024 § Change
Total debt per balance sheet SUNLE U797
Add debt ongination costs 45 58
Less cash and cash equivalents 1333 112.7
Met Debt (non-GAAF) 28540 8728 LERA]

Reconciliation of Net Cash (Used) Provided by Operating Activities to Free Cash Flow and Adjusted Free Cash Flow (Unaudited)

The following table sets torth a reconeihation of net cash (used) provided by operating activities reported in accordance with GAAP to Free Cash Flow and Adjusted Free

Cash Flow,
Three Months Ended Three Months Ended Six Months Ended Six Months Ended
fin millions) Jume 30, 2025 Jume 30, 2024 June 30, 2025 June 30, 2024
Met cash (used) provided by operating activities S(38.9) 5(25.6) 533.4) 516
Additions to property, plant and equipment (4.6] (2.6} (6.5} (4.9
Free Cash Flow (non-GAAF) 5(43.5) $(28.2) $(40.2) $(2.3)
Proceeds from the disposition of assels 16.5 I 16.5 —
Adjusted Free Cash Flow (non-GAAP) 5(27.0) £(28.2) $(23.7) $(2.3)

work. learn. play.
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ACCO Brands Corporation and Subsidiaries
Supplemental Business Segment Information and Reconciliation (Unaudited)
2025 2024 Changes
Adyusted Addjusted
Reporied Adjmed  Operating Reparied Adjusted Operating Adjusted  Adjusiad
Operaling (hperatiing Tincoe (hperating Oiperaling Income Operating  Operaling Adjusted
Hepaoried Imeome Adjusted oo (Loss) Heporied Lncome Adjusted Incine {Lis) Mel Sales  MNel Sales Income Income Margiin

(i millions) Nl Sabes [ Lass) lems [Logs) Margin Mol Sales {Luss) Iemms {Lis3) Margin 5 ", (Loss)%  (Loss) % Points
0
ACCO Brands Americas 1730 SIL g0l 100 SE% 5197.2 %61 %63 £123 6.2, 233 (1L 523 (1E7)% f by
ACCO Brands
Intermational 1435 51 45 Bh o AT 161.7 124 4.1 165 5% (182 (11.3% (T3 (432)% {340
Comarate — (1.7} — (127 — {13.0) — (130 — 03
Tatal §317.4 §(6.7) §136 She 2 53589 5.4 103 162 45% Sidls) (116 S9.3 (3740% {250)
2
ACCO Brands Americas S1E.S 5407 513 431 174 §192.3 S{104.7) L1719 $631  2la% L4318 (150 §200) (360 {420)
ACCD Brands
Itermational 1463 L& 16 124 BE% 146.0 18 10 17 ki 3 0.2 07 0% ]
Comarate — iK.5) — i85 — i1il.3) — (103} — 15
Tatal €394 8 £330 §14.1 470 110 54383 S(111.2) 51758 fhd6 1474 S435) (99 17.51  (27T0)% {280
YT
ACC Brands Americas gi114 L7113 LI £531  126M 54895 Si102.8) 51781 £755  15.4% SETL) (13T $223)  (MA% i 2h1)
ACCO Brands
Intermational 2808 50 16.1 0 TE% k1] L6 80 MmE 03 079 (58m (661 [231)% {170)
Corporate — (21.2) — 21.2) — {21.3) — 233) — 21
Tatal £712.2 §26.3 5277 540 7AW §707.2 Si105.3) £1%6.1 §208 1% LREO) (10T S8 (3% {250

Sez "Motes to Reconciliations of GAAP to Adjusted Non-GAAP Information and Net Income (Loss) to Adjusted EBITDA (Unaudited)” for further information regarding adjusted items.
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01 2025:

ACCO Brands Americas

ACCO Brands International
Total

02 2025:

ACCO Brands Americas

ACCO Brands International
Total

2025 YTD:

ACCO Brands Americas

ACCO Brands International
Total

{A) Comparable sales represents net sales excluding matenial acquisitions, if any, and with current-peniod foreign operation sales translated at the prior-year currency rates.

work. learn. play.

ACCO Brands Corporation and Subsidiaries
Supplemental Net Sales Change Analysis (Unaudited)

%a Change - Net Sales

% Change - Met Sales (in millions)

GAAP Non-GAAP GAAP Mon-LzAAP
Currency Comparable Sales Currency Comparable Sales
Met Sales Change Translation Change (A) Met Sales Change Translation Change (A) Comparahle Sales

{11.8)% {3.5)% (8.3)% $(23.3) S(7.0) %(16.3) L1809
{11.3)% {2.9)% (8.4)% {18.2) (4.7} {13.5) 1482
(11.6)% (3.3)% (8.3)% 5(41.5) $(11.7) $(29.8) %3291
(15.0)%% (1.1 (13.9)% $(43.8) $(3.1) £(40.7) %2516

0.2 Y 3.9 % (3.7)% 0.3 3.7 (5.4) 1406
(9.9)% 0.6 %o (10.5)% §(43.5) 526 $(4E|. 1) %3922
(13.7)% (2.1 (11.6)% S(67.1) S(10.1) £(57.0) %4325
(5.8)% 0.3 %4 (6.1)% {17.9) 1.0 (15.9) 2888
(10.7)%% (1.1)% (9.6)% S(B5.0) $9.1) %(75.9) 7213




THANK YOU
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