BRANDS

ACCO Brands | 4Q Earnings Conference Call | February 23, 2024




Forward-Looking Statements

Statements contained herein, other than statements of historical fact, particularly those anticipating future financial performance, business prospects, growth, strategies, business operations and
similar matters, results of operations, liquidity and financial condition, and those relating to cost reductions and anticipated pre-tax savings and restructuring costs are “forward-looking statements”
within the meaning of the Private Securities Litigation Reform Act of 1995. These statements are based on the beliefs and assumptions of management based on information available to us at the
time such statements are made. These statements, which are generally identifiable by the use of the words “will,” “believe,” “expect,” “intend,” “anticipate,” “estimate,” “forecast,” “project,” “plan,” and
similar expressions, are subject to certain risks and uncertainties, are made as of the date hereof, and we undertake no duty or obligation to update them. Forward-looking statements are subject to
the occurrence of events outside the Company’s control and actual results and the timing of events may differ materially from those suggested or implied by such forward-looking statements due to
numerous factors that involve substantial known and unknown risks and uncertainties. Investors and others are cautioned not to place undue reliance on forward-looking statements when deciding
whether to buy, sell or hold the Company’s securities.
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Our outlook is based on certain assumptions, which we believe to be reasonable under the circumstances. These include, without limitation, assumptions regarding the impact of inflation and global
geopolitical and economic uncertainties and fluctuations in foreign currency exchange rates; and the other factors described below.

Among the factors that could cause our actual results to differ materially from our forward-looking statements are: our ability to successfully execute our restructuring and cost savings plans and
realize the anticipated benefits of these plans and our other ongoing productivity initiatives; our ability to obtain additional price increases and realize longer-term cost reductions; the ongoing impact
of the COVID-19 pandemic; a relatively limited number of large customers account for a significant percentage of our sales; issues that influence customer and consumer discretionary spending
during periods of economic uncertainty or weakness; risks associated with foreign currency exchange rate fluctuations; challenges related to the highly competitive business environment in which we
operate; our ability to develop and market innovative products that meet consumer demands and to expand into new and adjacent product categories that are experiencing higher growth rates; our
ability to successfully expand our business in emerging markets and the exposure to greater financial, operational, regulatory, compliance and other risks in such markets; the continued decline in
the use of certain of our products; risks associated with seasonality; the sufficiency of investment returns on pension assets, risks related to actuarial assumptions, changes in government regulations
and changes in the unfunded liabilities of a multi-employer pension plan; any impairment of our intangible assets; our ability to secure, protect and maintain our intellectual property rights, and our
ability to license rights from major gaming console makers and video game publishers to support our gaming accessories business; continued disruptions in the global supply chain; risks associated
with inflation and other changes in the cost or availability of raw materials, transportation, labor, and other necessary supplies and services and the cost of finished goods; the continued global
shortage of microchips which are needed in our gaming and computer accessories businesses; risks associated with outsourcing production of certain of our products, information technology
systems and other administrative functions; the failure, inadequacy or interruption of our information technology systems or its supporting infrastructure; risks associated with a cybersecurity incident
or information security breach, including that related to a disclosure of personally identifiable information; our ability to grow profitably through acquisitions; our ability to successfully integrate
acquisitions and achieve the financial and other results anticipated at the time of acquisition, including planned synergies; risks associated with our indebtedness, including limitations imposed by
restrictive covenants, our debt service obligations, and our ability to comply with financial ratios and tests; a change in or discontinuance of our stock repurchase program or the payment of
dividends; product liability claims, recalls or regulatory actions; the impact of litigation or other legal proceedings; our failure to comply with applicable laws, rules and regulations and self-regulatory
requirements, the costs of compliance and the impact of changes in such laws; our ability to attract and retain qualified personnel; the volatility of our stock price; risks associated with circumstances
outside our control, including those caused by public health crises, such as the occurrence of contagious diseases, severe weather events, war, terrorism and other geopolitical incidents; and other
risks and uncertainties described in “Part I, Item 1A. Risk Factors” in our Annual Report on Form 10-K for the year ended December 31, 2022 and in other reports we file with the Securities and
Exchange Commission ("SEC").




Reg. G — Non-GAAP Financial Measures

An explanation of how we calculate each of our Non-GAAP financial measures and a reconciliation of our current period and historical non-GAAP financial measures to the most directly
comparable GAAP financial measures can be found at the end of this presentation.

We use our non-GAAP financial measures both to explain our results to stockholders and the investment community and in the internal evaluation and management of our business. We believe
our non-GAAP financial measures provide management and investors with a more complete understanding of our underlying operational results and trends, facilitate meaningful period-to-period
comparisons and enhance an overall understanding of our past and future financial performance.

Our non-GAAP financial measures exclude certain items that may have a material impact upon our reported financial results such as restructuring charges, the impact of foreign currency
exchange rate fluctuations, unusual tax items, goodwill impairment charges, and other non-recurring items that we consider to be outside of our core operations. These measures should not be
considered in isolation or as a substitute for, or superior to, the directly comparable GAAP financial measures and should be read in connection with the Company’s financial statements
presented in accordance with GAAP.

We also provide forward-looking non-GAAP comparable sales, adjusted earnings per share, free cash flow, adjusted free cash flow, adjusted EBITDA, and adjusted tax rate, and historical and
forward-looking consolidated leverage ratio. We do not provide a reconciliation of these forward-looking and historical non-GAAP measures to GAAP because the GAAP financial measure is not
currently available and management cannot reliably predict all the necessary components of such non-GAAP measures without unreasonable effort or expense due to the inherent difficulty of
forecasting and quantifying certain amounts that are necessary for such a reconciliation, including adjustments that could be made for restructuring, integration and acquisition-related expenses,
the variability of our tax rate and the impact of foreign currency fluctuation and material acquisitions, and other charges reflected in our historical results. The probable significance of each of
these items is high and, based on historical experience, could be material.




2023 Key Takeaways
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Reported net sales, adjusted EPS and cash flow above outlook

Comparable sales down to prior year due to weaker global demand and
lower global sales of technology accessories

Gross margin expansion of 420 basis points on pricing and cost actions

Adjusted operating income of $205 million grew 17% year over year, despite
SG&A increase due to restoration of incentive compensation expense

Reacted well to challenging demand environment throughout 2023:
o Accelerated footprint rationalization /
o Prudently managed SG&A costs g
o Delivered $29 million in productivity and cost savings -

Grew both dollar and unit shares in the North America back-to-school market,
despite a weaker than expected selling season

EMEA's operating profit and margin improved significantly from the
cumulative effect of price increases and targeted cost reductions

International sales increase, driven by recovery of back-to-school in Latin
America

Generated adjusted free cash flow of $118 million, reduced gross debt by $88
million, and ended 2023 with a consolidated net leverage ratio of 3.4x




Executed Well on 2023 Key Priorities

Restoring
Gross
Margin

* Cumulative Impact ON
Price Increases That

Lagged Inflation
* Productivity Savings
» Restructuring Actions

« SKU Reduction

Profitably
Manage
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/ Complementary \

Assortments

« Targeting Value to
Premium Price Points

» Disciplined in Offering
Right Assortment for
the Price Point

Not Discounting Our
Premium Feature Rich

Invest In
Growth

/Support Long-Term \

Innovation

 New Product
Introductions

« Key Brands

k Brands

Prudent Management
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Control Discretionary
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Reduce Inventory and
Working Capital



2024 Key Messages

» Taking actions to reposition the company for long-term, sustainable profitable
growth

* Near-term, macroeconomic backdrop remains muted in first half 2024

* Announced $60 million, multi-year restructuring and cost savings program
o Simplifies and delayers the operating structure
o Reduces headcount
o Accelerates footprint rationalization program
o Consolidates to two operating segments from three
o Leverages global sourcing capabilities
* Better positioned to deliver growth long-term
o Leaders are closer to customers to better focus on share and distribution
gains
o Savings will be reinvested to fund growth opportunities
o Sharpened focus on innovation
o Improve cadence of new product development and product refreshes

+ Solid platform to execute on the current strategy
o Portfolio is geographically diverse, with iconic brands
o Products range from value to premium price points
o Superior supply chain and customer service capabilities
o Experienced leadership team with deep knowledge of categories

» Capital allocation priorities remain focused on supporting dividend and debt
reduction




Full Year 2023 Results Summary

Comparison Versus Prior Year

SALES * Volume impacted by global macroeconomic weakness, contributing to lower global IT spending versus the prior year, and lower than anticipated
return-to-office trends
down 6% to $1,833M; * In addition, North America sales decline due to tight inventory control by retailers

comparable sales down 7% « Lower volumes in EMEA were primarily due to lower demand for technology accessories

to $1,822M + International segment sales grew on recovery of back-to-school in Latin America

OPERATING
INCOME * Operating margin recovery across all three operating segments, with significant recovery in EMEA of 500 bps
. * Adjusted operating income grew 17% over the prior year, with adjusted operating margin expanding 220 basis points
$.44'7M Ml $3.4'8M’ * Non-cash goodwill impairment charges of $89.5M in 2023 and $98.7M in 2022

adjusted operating income

$204.8M versus $175.8M

EPS
» Reported net losses primarily due to non-cash goodwill impairment charges of $89.5M in 2023 and $98.7M in 2022.
Loss Pelr share th($0-23f)  In 2023, restructuring charges were higher by $18M related to our continuing footprint rationalization and cost reduction programs
veleLs loss e snEls O + Adjusted EPS growth due to stronger operating income was largely offset by increases of $14M in net interest expense and $6M of non-cash
($0.14); adJUSt%dl%ZS $1.09 non-operating pension expense
versus $1.

+ Adjusted free cash flow improved $40M driven by higher profits and improved working capital management
* Inventory down 17%, or about $68M, versus the prior year

+ Dividend payments of $29M

* Reduced debt by $88M, ended the year at 3.4x consolidated net leverage ratio




Full Year 2023 Segment Financial Metrics

SET—— 2023 2022 Chg:ge
ACCO Brands North America k
Sales $887.2 $998.0 (11.1%)
Comparable Sales $891.1 $998.0 (10.7%)
Adjusted Operating Income $122.4 $121.5 0.7%
Adjusted Operating Margin 13.8% 12.2% 160 bps
Sales 7 $547.2 7 $580.3 7 (5.7%)
Comparable Sales $541.7 $580.3 (6.7%)
Adjusted Operating Income $62.5 $37.0 68.9%
Adjusted Operating Margin 11.4% 6.4% 500 bps
Sales $398.4 $369.3 7.9%
Comparable Sales $388.7 $369.3 5.3%
Adjusted Operating Income $68.1 $58.3 16.8% !
Adjusted Operating Margin 17.1% 15.8% 130 bps 3

] Note: Comparable Sales and Adjusted Operating Income are Non-GAAP Financial Measures




Full Year 2023 Segment Results Summary

Comparison Versus Prior Year
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North
America

ﬂ_ower sales due to a Weakem

demand environment and
tight inventory management
by retailers

» Technology accessories
decline reflecting industry
wide trends

» Grew market share during
weaker than expected back-
to-school

 Adjusted operating margin
grew 160 basis points
reflecting strong pricing and

» Technology accessories
decline reflecting industry
wide trends

 Adjusted operating income
grew by $25.5M, as
operating margin expanded
500 basis points from the
cumulative effect of pricing
that lagged inflation and cost
actions

Kcost reduction measures /
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International

* Net sales increased as back-
to-school sales recover in
Latin America

» Technology accessories
decline reflecting industry
wide trends

 Adjusted operating margin
increased from pricing and
cost initiatives




Full Year 2023 Margin Reconciliation

Full Change vs. ltems of Significant
Year Prior Year Impact on Adjusted Bps
2023  Adjusted Results
(non-GAAP)
$598.3M $46.0M Pricing/Product Cost 360
Cost Savings 90
# 32.6% +420 Bps Volume (80)
FX/Other 50
e
T
s $393.5M $17.0M Cost Savings (60)
% \
8, \
;-s Sales Deleverage 140
e
E SG&A Margin 21.5% +220 bps Incentive Compensation 90

il

Investments/Other 50




40Q 2023 Results Summary

Comparison Versus Prior Year

* 2.5% positive impact from favorable FX of $12M
SALES » Volume impacted by global macroeconomic weakness, contributing to lower global IT spending versus the prior year, and lower than anticipated
down 2% to $488.6M: return-to-office trends
0 o North America sales decline due to lower demand for technology accessories categories and commercial products
comparable sales down 4.5% : i ;
to $476.4M Lower volumes in EMEA were primarily due to lower demand for technology accessories
' International segment sales growth driven by recovery of back-to-school in Latin America

OPERATING

INCOME * Operating loss primarily due to $89.5M non-cash goodwill impairment charge
loss of ($52.8M) versus + Significant operating margin recovery in EMEA and North America of 440 basis points each

$35.6M; adjusted operating + Adjusted operating income grew 31% over the prior year, with adjusted operating margin expanding 350 basis points
income $68.3M versus

$52.3M

EPS * Loss primarily due to $89.5M non-cash goodwill impairment charge

loss of ($0.62) versus EPS of * In 2023, restructuring charges increased by $14M related to our continuing footprint rationalization and cost reduction programs, offsetting a
$0.20: adjusted EPS $0.39 favorable change in discrete tax items of $22M related to recent tax legislation in both the U.S. and Brazil

versus $0.32 Adjusted EPS growth due to stronger operating income mitigated by higher interest expense and non-cash non-operating pension expense

Adjusted free cash flow of $55M
Dividend payments of $7M
Remaining free cash flow reduced debt




4Q 2023 Segment Financial Metrics

<o 4Q23 Q22 ot
ACCO Brands North America

Sales $199.0 $225.7 (11.8%)
Comparable Sales $199.1 $225.7 (11.8%)
Adjusted Operating Income $25.3 $18.7 35.3%
Adjusted Operating Margin 12.7% 8.3% 440 bps
Sales 7 $159.1 7 $156.0 7 2.0%
Comparable Sales $152.0 $156.0 (2.6%)
Adjusted Operating Income $25.8 $18.4 40.2%
Adjusted Operating Margin 16.2% 11.8% 440 bps
Sales $130.5 $117.7 10.9%
Comparable Sales $125.3 $117.7 6.5%
Adjusted Operating Income $30.2 $24.3 24.3%
Adjusted Operating Margin 23.1% 20.6% 250 bps

Notes: Comparable Sales and Adjusted Operating Income are Non-GAAP Financial Measures




40Q 2023 Segment Results Summary

Comparison Versus Prior Year
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America

» Technology accessories
decline reflecting industry
wide trends

» Weaker demand
environment and tight
inventory management by
retailers

 Adjusted operating margin
grew 440 basis points
reflecting strong pricing, and
cost reduction measures and
moderating input costs

» Technology accessories
decline reflecting industry
wide trends

 Adjusted operating income
grew by $7.4M, as operating
margin expanded 440 basis
points from the cumulative
effect of pricing and cost
actions and moderating input
costs
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International

* Net sales increased as back-
to-school sales recover in
Latin America

» Technology accessories
decline reflecting industry
wide trends

 Adjusted operating margin
increased 250 basis points
from pricing and cost
initiatives




4Q 2023 Margin Reconciliation

] 10 Change vs. Items of Significant
Prior Year Impact on Adjusted Bps
2023 Adjusted Results
(non-GAAP)

Gross Profit $170.0M $24.7M Pricing/Product Cost 510

Cost Savings 90

34.8% +570 Bps Volume (30)

SG&A $101.7M $8.7M Cost Savings (50)

Sales Deleverage 90

SG&A Margin 20.8% +220 bps Incentive Compensation 170

Investments/Other 10




Adjusted Free Cash Flow

Change vs
$ in millions* 2023 2022 2022
Net cash provided by operations 129 78 51
Additions to PP&E (24) a7 3
Add back contingent consideration payment in B 9 )
operating activities
Proceeds from disposition of assets 3 7 4)
Adjusted free cash flow 118 78 41
Dividends paid (29) (29) --
Share Repurchase -- (29) 19
Payment for the 2021
. : . - (27) 27
contingent consideration
Refinancing costs -- (2) 1
Other (2) 2 4)
Increase/(decrease) in debt (88) 17 (105)
Increase in cash on hand 4 24 (20)
Debt/Cash Eeconciliation Debt Cash
5 in millions*
Beginmng of peniod 12/31/2022 1,005 62
Increase/{decrease) (38) 0
FX 9 4
End of period 12/31/2023 226 66

*Numbers may not foot due to rounding
Note: Adjusted free cash flow is a non-GAAP financial measures
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Capital Structure

($ in millions)

Facility Balancel Interest Rate Methodology Rate

$600M multicurrency revolver 22 SOFR + CSA3 + 200 bps, 35 bps unused 6.75%
USD Term Loan A 78 SOFR + CSA3 + 200 bps 7.50%
EUR Term Loan A 218 EURIBOR + 200 bps 5.93%
AUD Term Loan A 33 Australian BBSR + 200 bps 6.42%
Subtotal Senior secured credit facilities? 351 Weighted average 6.38%
Senior unsecured notes 575 4.25% fixed 4.25%
Total Gross Debt? 926 Weighted average interest rate 5.05%

1 Currencies converted using December 31, 2023 closing spot rates.
2 Includes Other Borrowings of $0.3 million and is not net of debt issuance costs of $6.7 million.
3 Credit Spread Adjustment of 10 bps.

 Capital structure as of December 31, 2023

» Company had cash on hand of $66M

 Fixed rate debt matures in 2029; credit facility matures in 2026

 Debt is split 62/38 fixed and variable with weighted average rate of 5.05%
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Full Year 2024 Outlook
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FY2024

Reported Net Sales Growth (2.0%) to (5.0%)
Reported Net Sales* $1.740 to $1.788 billion
FX Impact on Sales* Approximately 0.5%
Comparable Sales Growth (2.5%) to (5.5%)
Adjusted EPS Reported $1.07 to $1.11
Free Cash Flow At Least
$120 million
Adjusted Tax Rate Approximately 29%
Consolidated Leverage Ratio Approximately ¥
3.0x to 3.2x.

*Translation impact based on spot rates as of 12/31/2023
..., Notes: Comparable Sales, Adjusted EPS, Free Cash Flow and Adjusted Tax Rate are Non-GAAP Financial Measures




1Q 2024 Outlook

10 2024 @ e
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Reported Net Sales Growth (6.5%) to (8.0%) , A
Reported Net Sales* $370 to $377 million R e e
FX Impact on Sales* 1.0% ® 1 = :
G
Comparable Sales Growth (7.5%) to (9.0%) i
g \.‘ - M
Adjusted EPS Reported $0.01 to $0.04 £ ¢
59 ‘
+%
Ve
i
A

*Translation impact based on spot rates as of 12/31/2023
Notes: Comparable Sales and Adjusted EPS are Non-GAAP Financial Measures
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Executing On Capital Allocation Strategy

: : : Shareholder
CapltalAIIocatlon Debt Reduction J

" Announced $0.075 per share
guarterly dividend on
February 16%

" Disciplined capital allocation
strategy with a long-term more
balanced view

Reduced debt by $88 million in
2023

Adjusted Free Cash Flow
improved to $118M versus
$78M a year ago

4Q 2023 consolidated leverage

ratio of 3.4x $29M in dividends paid in 2023

Long-term consolidated
leverage ratio target of
2.0x - 2.5x
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About Non-GAAP Financial Measures

Our non-GAAP financial measures include the following:

Comparable Sales: Represents net sales excluding the impact of material acquisitions, if any, with current-period foreign operation sales translated at prior-year currency rates. We believe
comparable sales are useful to investors and management because they reflect underlying sales and sales trends without the effect of material acquisitions and fluctuations in foreign
exchange rates and facilitate meaningful period-to-period comparisons. We sometimes refer to comparable sales as comparable net sales.

Adjusted Selling, General and Administrative (SG&A) Expenses: Represents selling, general and administrative expenses excluding non-recurring items. We believe adjusted SG&A
expenses are useful to investors and management because they reflect underlying SG&A expenses without the effect of expenses related to acquiring and integrating acquisitions that we
consider to be outside our core operations and facilitate meaningful period-to-period comparisons.

Adjusted Operating Income (Loss)/Adjusted Income (Loss) Before Taxes/Adjusted Net Income (Loss)/Adjusted Net Income (Loss) Per Diluted Share: Represents operating
income (loss), income (loss) before taxes, net income (loss), and net (loss) income per diluted share excluding restructuring and goodwill impairment charges, the amortization of intangibles,
the change in fair value of contingent consideration, non-recurring items, other income/expense and discrete income tax adjustments, including income tax related to the foregoing. We
believe these adjusted non-GAAP financial measures are useful to investors and management because they reflect our underlying operating performance before items that we consider to be
outside our core operations and facilitate meaningful period-to-period comparisons. Senior management’s incentive compensation is derived, in part, using adjusted operating income and
adjusted net income per diluted share, which is derived from adjusted net income. We sometimes refer to adjusted net income per diluted share as adjusted earnings per share or adjusted
EPS.

Adjusted Income Tax Expense/Rate: Represents income tax expense/rate excluding the tax effect of the items that have been excluded from adjusted income before taxes, unusual
income tax items such as the impact of tax audits and changes in laws, significant reserves for cash repatriation, excess tax benefits/losses, and other discrete tax items. We believe our
adjusted income tax expense/rate is useful to investors because it reflects our baseline income tax expense/rate before benefits/losses and other discrete items that we consider to be
outside our core operations and facilitates meaningful period-to-period comparisons.

Adjusted EBITDA: Represents net income excluding the effects of depreciation, stock-based compensation expense, amortization of intangibles, the change in fair value of contingent
consideration, interest expense, net, other (income) expense, net, and income tax expense, restructuring and goodwill impairment charges, and other non-recurring items. We believe
adjusted EBITDA is useful to investors because it reflects our underlying cash profitability and adjusts for certain non-cash charges and items that we consider to be outside our core
operations and facilitates meaningful period-to-period comparisons. In addition, this calculation of adjusted EBITDA is used in our loan agreement to calculate our leverage ratio covenant.

Free Cash Flow/Adjusted Free Cash Flow: Free cash flow represents cash flow from operating activities less cash used for additions to property, plant and equipment. Adjusted free cash
flow represents free cash flow, less cash payments made for contingent earnouts, plus cash proceeds from the disposition of assets. We believe free cash flow and adjusted free cash flow
are useful to investors because they measure our available cash flow for paying dividends, funding strategic material acquisitions, reducing debt, and repurchasing shares.

Consolidated Leverage Ratio: Represents balance sheet debt, plus debt origination costs and less any cash and cash equivalents divided by adjusted EBITDA. We believe that
consolidated leverage ratio is useful to investors since the company has the ability to, and may decide to use, a portion of its cash and cash equivalents to retire debt.
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Reg G Reconciliations

ACCO Brands Corporation and Subsidiaries
Reconciliation of GAAP to Adjusted Non-GAAP Information (Unaudited)
(In millions, except per share data)

The following tables set forth a reconciliation of certain Consolidated Statements of (Loss) Income imformation reported in accordance with GAAP to Adjusted Non-GAAT Information for the three months
ended December 31, 2023 and 2022,

Three Months Ended December 31, 2023
Orperating (Loss) {Loas) Income before Income Tax (Benefit)
Income e of Sales Tax "= of Sales Expense (A) Tax Rate Net (Loss) Income % of Sales

Eeported GAAF $(51.5) (108 )e| T340 ERIL $14.m 191 &y 5040 (12.2)%
Eeported GAAF diluted Joss per share (EF5) Sroe

Festuchuring charges e e 52 157

Goodwill impairment charze g0.5 B9 — g9.5

Amortization of imfangibles 10.7 10.7 ian 17

Exit certain products m the wellness category (B) — 51 13 ER

Other discrete tax iems — — 19.8 (12.5

Adsted Non-GAAP 5683 14.0% 3518 10.2 % §153 2000 % 8375 17%

Adiusted pet income per diluted share (Adjusted EPS) 5038

Three Months Ended December 31, 2022
Operating Income before Income Tax
SGEA %2 of Sales Income s of Sales Tax % o Bales Expense () Tax Rare Net Income %2 of Sales

Eeported GAAFP 914 18.5 oy $354 7.1 by §28.7 E7 e 345 % 5188 18 %
Reported GAAFP diluted mcome per share (EFS) 0

Felease of charge for FRussia busmess 0.6 (0.6 (0.6) 0.1 0.5

Festmuchoring charges — T3 73 12 54

Amortization of infangibles — 100 10.0 24 74

(Gain on sale of propernty — - (3.3 0.9 (2.48]

(Other discrete tax items — — — 2.1 a4

Adjusted Non-GAAP Wi 18.5 % §323 10.5 % HLo B4 5114 172% §30.3 61%

Adjusted pet income per diluted share (Adjusted EPS) 5052

See "Notes to Reconciliations of GAAP to Adjusted Non-GAAP Information and Net (Loss) Income to Adjusted EBITDA (Unaudited)” for further information regarding adjusted items.




Reg G Reconciliations

ACCO Brands Corporation and Subsidiaries

Reconciliation of GAAP to Adjusted Non-GAAP Information (Unaudited)
(In millions, except per share data)

The following tables set forth a reconciliation of certain Consolidated Statements of (Loss) Income information reported in accordance with GAAP to Adjusted Non-GAAP Information for the twelve months

ended December 31, 2023 and 2022

Reported GAAP
Reported GAAF diloted boss per share (EF5)
Restruchrmg charges
Goodwill impairment charge
Amartzation of intangibles
(Orther asset write-off
(ain on sale of property
Exit certain products m the wellness caepory
(Oiperadng fax Fains
Orther discrete tax items
Adiusted Non-GAAP

Adjusted pet income per diluted share (Adjusted EPS)

Reported GAAP
Eeported GAAF diloted boss per share (EF5)
Charge for Fussia basiness
Restruchormz charges
Goodwill impairment charge
Amartzation of intangibles
Change m fair value of contingent consideration
(ain on sale of propenty
(Oiperadng fax Fains
Orther discrete tax items
Adjusted Non-GAAP

Adjusted pet income per dilued share (Adjusted EPS)

s}
(]

Twelve Months Ended December 31, 2023

Income Tax Expense
Operating Income s of Sales Income before Tax s of Sales [A) Tax Rate Net (Loss) Income % of Sales
47 1.4 by §13.1y (0. Tyt 387 (46.4) B 5215 (L.1)%
0.23)
7.2 72 6.8 104
i BR5 — 295
434 434 11.6 318
11 0.3 08
— 1) (0.5) (1.0}
(B) — 31 1.3 3B
(o — (1.3 (04 0.9
— — 17.0 17.
JIM.E 11.1% 51504 51 443 188 % 5105.8 5.8 %
5108
Twelve Months Ended December 31, 2022
Operatng Income before Imcome Tax
SG&A e af Sales Income e gf Sales Tax % of Sales Expente (4) Tax Rate Net (Loss) Income e af Sales

33767 19.3 % $3418 18 % 5149 0.8 By §218.1 188.6 % $013.2) (0.T)%
$(0.14)
(0.2) 02 02 0.1 0.1
— bd 0.8 15 7.1
— QB3 987 — o087
— 41.3 415 109 306
— @.m 2.0 (2.3 (6.7
— — (3.3 (0.2 (2.6)
— — (1.1} (3.8) 74
— — — 3.6 (5.6)

53765 193 % 31758 a0 §141.2 7.1% 3402 5% 0LD 52%

See "Notes to Peconciliations of GAAP to Adjusted Non-GAAP Information and Net (Loss) Income to Adjusted EBITDA (Unaudited)” for further information regarding adjusted items.




Reg G Reconciliations

ACCO Brands Corporation and Subsidiaries
Reconciliation of Net (Loss) Income to Adjusted EBITDA (Unaudited)
(In millions)

The following table sets forth a reconciliation of net (loss) income reported in accordance with GAAP to Adjusted EBITDA

Three months ended Year ended
December 31, December 31,

2023 2022 % Change 2023 2022 % Change
Net (loss) income S(59.4) SI18.8 NM S(21.8) $(13.2) 65.2 %
Stock-based compensation 44 1.7 NM 148 95 558%
Depreciation 75 93 (19.4)% 327 379 (13.7)%
(Release) charge for Russia business — (0.6) (100.0)% — 0.2 (10.0)%
Amortization of intangibles 10.7 100 7.0% 434 415 46 %
Restructuring charges 209 73 NM 272 9.6 NM
Goodwill impairment charge 89.5 — NM 895 98.7 (9.3)%
Change 1n fair value of contingent consideration () — — NM - 9.0)  dM.0)%
Interest expense, net 12.7 109 16.5% 515 373 381 %
Other expense (income), net 6.6 2.7 NM 45 (12.9) NM
Income tax (benefit) expense (14.0) 99 NM 8.7 28.1 (69.0)%
Adjusted EBITDA (non-GAAP) $78.9 $64.6 21% $£250.5 $227.7 10.0%

Adjusted EBITDA as a % of Net Sales 16.1 % 12.9 % 13.7% 11.7 %

See "Notes to Reconcihations of GAAP to Adjusted Non-GAAP Information and Net (Loss) Income to Adjusted EBITDA (Unaudited)" for further mformation regarding adjusted items.

Reconciliation of Net Cash Provided by Operating Activities to Adjusted Free Cash Flow (Unaudited)
(In millions)

The followmng table sets forth a reconcihiation of net cash provided by operating activities reported in accordance with GAAP to Adjusted Free Cash Flow.

For the year For the year
Three months ended Three months ended ended December 31, ended December 31,
December 31, 2023 December 31, 2022 2023 2022

Net cash provided by operating activities S§58.0 $87.2 S128.7 §77.6
Net (used) provided by:

Additions to property, plant and equipment “41n (4.7) (13.8) (16.5)

Proceeds from the disposition of assets 04 70 26 72

Payments of contingent consideration — — — 9.2
Adjusted Free Cash Flow (non-GAAP) $54.3 $£89.5 $117.5 $77.5




Reg G Reconciliations

Notes to Reconciliations of GAAP to Adjusted Non-GAAP Information and Net (Loss) Income to Adjusted EBITDA (Unaudited)

A, The income tax impact of the non-GAAP adjustments and other discrete tax items including the effects of recent tax legislation in both Brazil and the United
States.

B. Represents charges for the exit of certain products in the wellness category.

N

Represents income from the change in fair value of the contingent consideration for the PowerA acquisition.

D. Represents gains related to the release of reserves for certain operating taxes,




Reg G Reconciliations

ACCO Brands Corporation and Subsidiaries
Supplemental Business Segment Information and Reconciliation (Unaudited)

(In millions)

2023 20211 Changes
Adjusted Audjusted
Reported Adjustad Operating Reporied Addjusted Operatning Adjusted Adjusted
Oiperating Operating Income (hperating (iperating Incoeme Operating  Operaling Adjusted
Reported Income Adjused Income i Lisa) Reported Income Adjusied Income {Laosa) Mol Sales el Sales Ineome Inioeme Margin
Nel Sales {Liss) Items iLoag) Margin Ml Sabis {Lass) lems [ Loag) Margin 5 Y (Losg) § {Losa) ¥a Poanis
01
ACCO Brands North
Amenca S176.T 551 837 0.9 6.2% S208.5 5139 859 S198 0 5% S(31E) {153)% S(8.9) {44 97% (3309
ACCD Brands EMEA 1358 T8 iR 116 10w 156.1 S is a1 5% (20.3) {13.00% 4.5 49.5% 420
ACCO Brands
Imiemmational 0.1 i X7 1.7 130 T7.0 42 24 62 B.1% 131 1708 55 8. 7% FLi]
Coaparate — (115} — (11.8) — (16.9) 44 (12.5) — il.6
Total SdNZ.6 F11 $14.2 5243 6.0 Sdd 1.6 56 H 5158 5136 5. 1% S(35.0) (E.5]% 1.7 T.5% L]
—— ——
01
ACCO Brands Motk
America S2192.0 5551 536 60.7 20T S35 §50.7 L] 5572 18. 7% S(14.0) [d6)% i35 1% 20
ACCO Brands EMEA 1257 57 ig 95 T68% 1379 {L.5) ia 21 1.5% (123) (5.5)% T4 MM alik
ACCD Brands
I nermational 753 6.7 L& B3 110" Tas (%] 213 8.6 11.2% [ el (L& 10.3) (3.50% 203
Coaparate — (1.3} — (12.3) —_ (0.1) 97 {9.8) — 12.5)
Total 4936 555.1 S10.0 A66.2 13.4% S521.0 S55.4 £27 5581 10.2% S(2T7.4 (5.3% 4351 13.9% )y
03
ACCO Brands Motk
America S1IRY 100 556 5255 11.6%% 5157.2 STEA) L1042 5158 10.0% (3R {14.99% 510.3) (1.2% 160
ACCD Brands EMEA 1266 i 6.7 136 10T 130.3 449 2 74 5. T (kN ] (2% 6.2 Rig% S0y
ACCO Brands
Itermational mes lind 1.5 179 17.53% 8.1 17.3 149 192 19.6% 44 4.5% (1.3 (6B 210y
Corparate — (1100 — L 110 —_ (6.5) (28] {9.6) — | 1.4]
Tatal S4B 5301 5138 460 10.3% S485.6 S(ad.0) S105.8 S42.8 BR% S(3T.6) (7.71% $3.2 T.58% 150
ACCO Brands Mosth
Amenca 1900 S(R6.1) 1114 5253 12 7% S157 R Lok ] S18.7 B3% S(26.Th {11.8)% S6.6 35.3% i
ACCO Brands EMEA 1501 183 T.5 258 16.2% 1560 1.7 57 18.4 11.58% 11 20% 74 40.2% iy
ACCO Brands
Imiemmational 1305 it 1Y L& i 23 1% 1n7.7 n7 1.6 243 20.6% 128 1092 59 2d.3% 250
Comoarate — 13.6) 1] 13.0% = (8.7) (k4] (9.1} — 39
Tatal SARR.6 S(51.E) £121.1 S6R.3 14.0%% S499.4 S35.6 5167 5523 10.5% S{10.8) (2.21% £16.0 30.6% 350
YTIx
ACCO Brands North
Amenca SHET.2 S5 £1283 1224 13.8% SR S(4.9) 51264 $1215 12.2% Si10008)y {1111 509 0.7 16k
ACCO Brands EMEA S47.2 38T px¥:4 625 11.4% SHR3 1.7 153 0 b.4% (33.1) (5.71% 255 68.9% Sy
ACCO Brands
Imiemmarional 3984 G0LT T4 GE.1 17.1% 3093 205 T8 83 15.8% 2410 T7.9% 98 16 8% 130
Corparate — (BB} i 6 (482} — (31.5) (8.5) (41.0) — 33
Total S1AILE 5447 L1001 L3048 1.2 S1MT.6 SHLE 1410 S175.8 G0 (1 14.8) [5.97% L300 16.5% 230
—— —— —

See "Motes to Reconciliations of GAAP to Adjusted Non-GAAP Information and Net (Loss) Income to Adjusted EBITDA (Unaudited)” for further information regarding adjusted items.




Reg G Reconciliations

ACCO Brands Corporation and Subsidiaries
Supplemental Net Sales Change Analysis (Unaudited)

%s Change - Net Sales % Change - Met Sales (in millions)
GAAP Non-GAAP GAAP Non-L:AAP
Currency Comparable Sales Currency Comparable Sales
Net Sales Change Translation Change (A) MNet Sales Change Translation Change (A} Comparable Sales

O1 2023:
ACCO Brands North America (15.3)% (0.7)% (14.6)% F(31.%) %(1.5) S(30.3) %1782
ACCO Brands EMEA (13.00% (5.7) (7.3)% (20.3) (9.0) (11.3) 144 8
ACCO Brands International 17.0 % {0.2)% 17.2 % 13.1 (0.2} 133 Q0.3

Total (5.8)% (2.4)% (6.4)% $(39.0) £(10.6) S(28.4) %4132
Q2 2023:
ACCO Brands North America (4.6)% (0.5)% (4.1)% F(14.0) S(1.6) S(12.4) $294.2
ACCO Brands EMEA (5.8)% 0.3 % (9.1)% (12.2) 0.4 (12.6) 1253
ACCO Brands International (1.6)% 0.7 % (2.3)% (1.2) 0.5 (1.7} 748

Total (5.3)% (0.2)% (5.1)% $(27.4) S(0.8) $(26.6) %494 4
Q3 2023:
ACCO Brands North America (14.9)% {0.3)% (14.6)% $(38.3) 0.7y $(37.6) %2196
ACCO Brands EMEA (2.8)% 54% (B.2)%% (3.7) 7.0 (107 1196
ACCO Brands International 4.5 %Ya 43 % 0.2 % 4.4 4.2 0.2 983

Total (7.7)% 132 % {9.97% $(37.6) %105 S(48.1) %4375
04 2023:
ACCO Brands North America (11.8)% — % (11.8)% $(26.T) 0.1y 5(26.6) %1991
ACCO Brands EMEA 2.0 %a 4.6 % (2.6)% 3.1 7.1 (4.0) 1320
ACCO Brands International 109 % 4.4% 6.5 Y 12.8 52 1.6 1253

Total (2.2)% 24% (4.6)% F(10.8) £122 S(23.0) %4764
223YTD:
ACCO Brands North America (11.1)% {0.4)% (10.7)% S{110.8) (3.9 S 106.9) %8011
ACCO Brands EMEA (5.7)% 1.0 % (6.7)% (33.1) 55 (38.68) 341.7
ACCO Brands International 7.9 %a 26 % 5.3 % 29.1 9.7 194 I8B.T

Total (5.9)% 0.6 % (6.5)% Fi114.8) %113 $(126.1) $1.821.5

{A) Comparable sales represents net sales excluding material acquisitions, 1if any, and with current-penod foreign operation sales translated at the prior-year currency rates.
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