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SEPTEMBER 27, 2016

Forward Looking Statements

Forward looking statements: This presentation contains forward-looking statements, including those regarding our
anticipated financial results for our full fiscal year 2016; and our estimated positioning for future financial
performance in our fiscal years 2017 through 2019 (including, net revenue, segment net revenue, cash flow from
operations, core operating income, core margin, segment core margin, and core diluted earnings per share results).
The statements in this presentation are based on current expectations, forecasts and assumptions involving risks
and uncertainties that could cause actual outcomes and results to differ materially from our current expectations.
Such factors include, but are not limited to: our determination as we finalize our financial results for our full fiscal
year 2016 that our financial results and conditions differ from our current preliminary unaudited numbers set forth
herein; unexpected, adverse seasonal impacts on demand; performance in the markets in which we operate;
changes in macroeconomic conditions; the occurrence of, success and expected financial results from, product
ramps; our ability to maintain and improve costs, quality and delivery for our customers; whether our restructuring
activities and the realignment of our capacity will adversely affect our cost structure, ability to service customers and
labor relations; changes in technology; competition; anticipated growth for us and our industry that may not occur;
managing rapid growth; managing rapid declines in customer demand and other related customer challenges that
may occur; our ability to successfully consummate acquisitions and divestitures; managing the integration of
businesses we acquire; risks associated with international sales and operations; retaining key personnel; and our
dependence on a limited number of large customers. Additional factors that could cause such differences can be
found in our Annual Report on Form 10-K for the fiscal year ended August 31, 2015, subsequent Reports on Forms
10-Q and 8-K and our other securities filings. We assume no obligation to update these forward-looking statements.
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Packaging Solutions

Eric Hoch, Executive Vice President, CEO, Packaging Solutions
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Packaging Solutions Markets & Strategy

Food
& Beverage
Food
and
Beverage

Consumer Packaged Goods

Consumer Health

Industrial

Strategy: Create brand brilliance for the world’s leading brands through technology leadership,
manufacturing excellence and time-to-market advantages.
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Key Trends

Premium Brands
Growth and
Disruption
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Demand For
Customization

E-Commerce
Growth

Digitization

Sustainability
Commitments

Brand Protection

Engineered Solutions Outpace Packaging Market
We asked our customers to characterize their company’s philosophy toward
their product packaging investment . . .

We prioritize value over brand
experience in our packaging

27%
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Packaging is important to our brand
experience &
a key area of investment

73%
Dimensional Research survey of 204 CPG packaging stakeholders, June 2016

Market Leading Tool Development

JPS Tool Spain
• Thin Wall
• High Precision
• High cavitation
• Fast Cycling

NyproMold USA
• High precision
• Thin Wall
• Diverse capabilities
• Premium quality equipment
• Optimized processes
• Speed to market capabilities
• Scale
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Jabil
Packaging
Solutions

NyproMold
USA

Jabil Green
Point Tool
Taiwan

Jabil Green Point Tool Taiwan
• High precision
• Premium quality equipment
• Optimized processes
• Speed to market capabilities

Packaging Ecosystem
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Advanced Tooling And Technology Drives Speed To Market

PREDICTIVE ANALYTICS

MODULAR TOOLING

ADDITIVE MANUFACTURING

PERFORMANCE / FUNCTIONALITY

STANDARDIZED FEATURES

FASTER FRONT-END DESIGN

MANUFACTURING OPTIMIZATION

MODULAR TOOLING PLATFORMS

COMPLEX PROTOTYPES

DEVELOPMENT & QUALITY ASSURANCE

CUSTOM AESTHETIC SIZE AND VOLUME

BRIDGE MANUFACTURING

SPARE COMPONENT INVENTORY
Neck
Finish

Hinge
Design

Orifice
Design
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Packaging Capabilities

Acoustics

Fluidics
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Optics

Additive
Manufacturing

Human Machine
Interface

Precision Mechanics

Advanced
Assembly

Intelligent Digital
Supply Chain

Printed Electronics

Automation

IT Cyber
Security

Sensors

Dynamic Tuning

Materials Technology

Smart Clothing

Experience
Design

Optical Communications &
Networking

Wireless
Connectivity

Intelligent Packaging & Connected Devices
Primed To Explode
10+ billion devices around the world are
currently connected to the Internet
Number is expected to increase to 50 billion
devices in next decade

IoT will impact economy up to 6 trillion annually
by 2025
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Intelligent Packaging & e-Commerce
Products that
communicate
with people
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Products that
communicate
with machines

Machines that
communicate
with people

Jabil Packaging Helps Brands Drive Loyalty
DESIGN &
DEVELOP

MAKE

SHIP

BUY

USE

Speed To Market

Product & Package Performance

Technology & Innovation

Price Point

Manufacturing & Automation Efficiency

Availability

Supply Chain Logistics

Brand Loyalty
Order replenishment
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Case In Point: Mondelez Roses Tub & Lid
Problem Statement: Create an innovative plastic container design as an
alternative to the existing aluminum tub and lid and create a more powerful
brand presence;
Solution:


Change from aluminum packaging to plastic injection molded container



Impress and delight customers with new container design.



Drive brand exposure through in-mold label solution

Customer Outcome:
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Innovative new package moved brand away from Aluminum



Final tub + Lid well received by customers, including tamper-evident
value add



Powerful brand presence achieved through in-mold labeling

Case In Point: Kraft Philadelphia Cream Cheese
Problem Statement: Alter tub design to appeal to health-conscious
shoppers and address both brand and shelf space concerns.
Solution:
•

Redesign container shape to make room on shelf for more product

•

Added in-mold label to showcase brand front, center and sideways

•

Add ridge on rim to prevent movement on shelf

*Customer Outcome:
•

Revenue grew +14%

•

Overall market share grew 50% (up $31M)

•

From July 2011 to July 2015, brand grew by $232MM

Design
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Manage
* Nielsen Brand Growth Data

Design by Radius Innovation & Development

Case In Point : Recyclable K-Cup For Keurig Green Mountain
Problem Statement: Develop a sustainable alternative to current packaging for its
K-Cup pods, meeting quality standards, high tolerance requirements with recyclable
materials, and minimal impact on filling lines.
Solution:
 Addressed brand concerns caused by non-recyclable K-Cup pods

 Compositionally compliant for Food Safety and quality
 Cost effective and rapidly scalable
Customer Outcome:

 Recyclable cup that met both sustainability and performance requirements
 Innovative and proprietary design of new production process
 Co-injection of multi-layer cup including EVOH barrier film

 Advanced production technology enabling high volumes
 Solution available in marketplace today
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Priority Investment Categories & Innovation Centers

ENABLER

DIFFERENTIATORS

INTELLIGENT PACKAGING
+ ECOMMERCE

TOOLING
ADVANCED TECHNOLOGY
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Chicago Innovation Center

Tortosa, Spain Innovation Center

OUTCOME

BARRIER SOLUTIONS

SUSTAINABILITY

SPEED TO MARKET

San Jose, Blue Sky Center

The Jabil Packaging Solutions Difference

GLOBAL COVERAGE
State-of-the-Art plants across the US, Europe and Asia (through Green Point)

END-TO-END, VALUE-ADDED
PACKAGING EXPERTISE
In-house design, mold, and value-added packaging expertise, including smart, sustainable, and
barrier technologies that support unprecedented speed to market.

JABIL EXTENDED
CAPABILITIES
From Automation and Precision Engineering to Optics and Additive Manufacturing – Jabil
capabilities position Jabil Packaging to win.
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THANK YOU
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