2016 JABIL ANALYST &
INVESTOR MEETING

1

SEPTEMBER 27, 2016

Forward Looking Statements

Forward looking statements: This presentation contains forward-looking statements, including those regarding our
anticipated financial results for our full fiscal year 2016; and our estimated positioning for future financial
performance in our fiscal years 2017 through 2019 (including, net revenue, segment net revenue, cash flow from
operations, core operating income, core margin, segment core margin, and core diluted earnings per share results).
The statements in this presentation are based on current expectations, forecasts and assumptions involving risks
and uncertainties that could cause actual outcomes and results to differ materially from our current expectations.
Such factors include, but are not limited to: our determination as we finalize our financial results for our full fiscal
year 2016 that our financial results and conditions differ from our current preliminary unaudited numbers set forth
herein; unexpected, adverse seasonal impacts on demand; performance in the markets in which we operate;
changes in macroeconomic conditions; the occurrence of, success and expected financial results from, product
ramps; our ability to maintain and improve costs, quality and delivery for our customers; whether our restructuring
activities and the realignment of our capacity will adversely affect our cost structure, ability to service customers and
labor relations; changes in technology; competition; anticipated growth for us and our industry that may not occur;
managing rapid growth; managing rapid declines in customer demand and other related customer challenges that
may occur; our ability to successfully consummate acquisitions and divestitures; managing the integration of
businesses we acquire; risks associated with international sales and operations; retaining key personnel; and our
dependence on a limited number of large customers. Additional factors that could cause such differences can be
found in our Annual Report on Form 10-K for the fiscal year ended August 31, 2015, subsequent Reports on Forms
10-Q and 8-K and our other securities filings. We assume no obligation to update these forward-looking statements.
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Healthcare

Steve Borges, Executive Vice President & CEO, Healthcare
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Healthcare Markets & Strategy

Devices

Diagnostics

Pharma Delivery

Consumer Health

Strategy:
We improve patient outcomes by helping our customers
rapidly innovate and reliably deliver
safe, effective, efficient and globally relevant connected healthcare solutions
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Industry Transformation Plays to Jabil Strengths
Outcomes and ValueBased Care

Leverage breadth of
capabilities in
transformational solutions

Aging population and too
few physicians

Adherence & outcomes
driven by user experience
design

$100-300B avoidable
costs from patient
non-adherence

Regulatory expertise
ensuring ease of market
entry

Connected Health
Regulatory
Path Opens

Proven Connected Device
Integration
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Capabilities
Accelerated innovation and global relevance

Formative and
Summative Studies

User Experience
Design

Product
Localization

Miniaturization

Complex EMS
& Molding

Battery
Solutions

Rapid Prototyping

3D Printing

Smart, advanced feature enablers

Sensors and
Biosensors

Printed Flexible
Electronics

Materials Integration

Connectivity
Solutions

Regulated process certainty

Smart Clothing
Process IP
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Global Quality
Systems

InControlTM Proactive
Analytics

IT Cyber
Security

Data and Analytics
Partners

Unique Capabilities Solve Customers’ Biggest Problems

Capabilities:

Improved Outcomes:

 Insight discovery through product
solution

 Drug safety

 NPI for clinical trials
 Sensors, biosensors

 Predict and prevent hospitalizations

 Connectivity technologies

 Warn of inappropriate use

 Tooling & medical injection molding

 Personalize patient feedback and
advice

 Flexible electronics
 Materials integration

 Custom alerts to care provider

 Textiles sensor process IP

 Improve adherence

 Miniaturization

 Maximize reimbursement

 3D printing

 Lower cost of care

 Battery life

 Data and analytics partners
 InControlTM
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 Improve patient lives

Providing Value
Therapy Areas
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Product Domains

Cardiovascular

Patient monitoring

Diabetes

In vitro diagnostics

Respiratory

Drug delivery systems

Neuroscience

Imaging

Orthopaedics

Infusion systems

Hematology/Oncology

Blood management

Gastroenterology

Catheters

Hepatology

Surgical instruments

Wellness

Fitness bands

Care
Settings

Home

Point-of-Care

Clinic

Acute Care

Long-term Care Hospice

Organic Growth: Strong Loyalty of the Biggest Players

Roche Diagnostics

 Strong relationships with loyalty scores at historic highs.
 Top 20 represented more than 50% of all medical device M&A deal values.
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How We Win

ORGANIC GROWTH
CUSTOMER
LOYALTY

LEVERAGE JABIL
STRENGTHS

Patient

Provider
Payer

END-TO-END
SOLUTIONS

Customer

ADVANCED
MATERIAL
INTEGRATION
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ACCELERATED
INNOVATION

CAPABILITY
EXPANSION

THANK YOU
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