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Key Financial Metrics
2020 Results

*  “Adjusted EBITDA,” a non-GAAP measure, is defined as net income attributable to the Company before (1) net loss attributable to redeemable 
noncontrolling interest, (2) income taxes, (3) interest expense, (4) equity income in unconsolidated investments, net, (5) other non-operating items, net,  
(6) workforce restructuring expense, (7) M&A due diligence costs, (8) acquisition-related costs, (9) advisory fees related to activism defense, (10) spectrum 
repacking reimbursements and other, net, (11) depreciation and (12) amortization.

Subscription Revenue Total Revenue

GAAP Net Income Political Revenue in Adjusted EBITDA*

$1.3B$2.9B

$483M$446M $1B

28% growth 
compared to 2019

69% growth 
compared to 2019

45% growth 
compared to 2019

28% growth 
compared to 2019

33% growth 
compared to 2018

19% growth 
compared to 2018

91% growth 
compared to 2018

31% growth 
compared to 2018

53% growth 
compared to 2018



Best-in-class 
operator

Aggressive, yet 
disciplined pursuit 
of accretive M&A, 
including adjacent 

businesses and 
technologies

Growth  
 through organic 
innovation, such 

as Premion

Maintain a strong 
balance sheet

Commitment to 
strong free cash 
flow generation 
and optimized 

capital allocation 
process

Five Pillars of Value Creation Driving Strong Growth

2021 Annual Guidance
Subscription Revenue Growth +Mid to High-Teens percent
Non-GAAP Corporate Expense  $44 - $48 million

Depreciation  $62 - $66 million
Amortization   $60 - $65 million

Interest Expense $187 - $192 million
Capital Expenditures

Including Non-Recurring Capital Expenditures
$64 - $69 million 
$20 - $22 million

Effective Tax Rate 24.0 - 25.0%
Net Leverage Ratio Mid 3x

Free Cash Flow as a % of  
est. combined 2020/21 Revenue 20.5% - 21.5%

 

0 5 10 15 20 25 30 35

1  Total shareholder return includes impact of stock price performance and reinvested dividends. Peer set is E.W. Scripps, Gray TV, Meredith, Nexstar  
and Sinclair.

2-Year 
(2019-2020)

5.5%

33.5%

21.4%

3-Year 
(2018-2020) TEGNA

Peer Median

Superior 2- and 3-Year TSR1 Since Becoming  
a Pure-Play Broadcasting Company

2.3%
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Company Profile
TEGNA Inc. is an innovative media company that serves 
the greater good of our communities. Across platforms, 
TEGNA tells empowering stories, conducts impactful 
investigations and delivers innovative marketing 
solutions. With 64 television stations in 51 U.S.  
markets, TEGNA is the largest owner of top four 
network affiliates in the top 25 markets among 
independent station groups, reaching approximately  

39 percent of all television households nationwide. 
TEGNA also owns leading multicast networks  
True Crime Network and Quest. TEGNA Marketing 
Solutions (TMS) offers innovative solutions to help 
businesses reach consumers across television, digital 
and over-the-top (OTT) platforms, including Premion, 
TEGNA’s OTT advertising service. For more information, 
visit www.TEGNA.com.

2020 Journalism Awards

Regional Edward R. 
Murrow Awards

National Edward R. 
Murrow Awards

Stations received more National 
Murrow Awards than any other 
local television broadcast group

Stations won more awards than any 
other local broadcast television group 

Awarded by Broadcasting+Cable 
for excellence across television, 
digital and OTT platforms

TEGNA received the most awards 
among local station broadcast 
groups in 2020

Honoring outstanding programming by, 
for and about women; TEGNA stations 
received more Gracie Awards than any 
other local news organization in the country

Alliance for Women in Media
Foundation Gracie Awards

Broadcasting+Cable 
Awards 88

1 5

7 9

Multiplatform Broadcaster 
of the Year Award

Honoring WFAA and KING 5 for 
excellence in audio and video journalism

2021 Alfred I. duPont-
Columbia University Awards2
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Dear Fellow Shareholders,

TEGNA’s purpose is to serve the greater good of our 
communities through empowering stories, impactful 
investigations and innovative marketing services. We have 
never been more certain of the importance of our role than  
we are today. In 2020, our country faced an unprecedented 
global pandemic, witnessed acts of racial injustice and related 
demonstrations, and participated in local and presidential 
elections with record turnouts. Our journalists have provided 
ongoing coverage during each of these events, with an 
unwavering commitment to delivering factual, important updates 
to our audiences in the markets we serve across the country. 

We want to thank you for your investment in our company 
during this unique time, and to update you on some of the 
important focus areas of our Board and management team 
this year:

RESPONSE TO COVID-19  
AND ACTS OF RACIAL INJUSTICE 
We made thoughtful decisions in support of our employees, 
businesses and communities during the pandemic. Since  
the onset of the pandemic, our COVID-19 Task Force has 
prioritized the health and safety of our employees, 
implementing new practices for employees in our buildings or 
reporting from the field. Our news production and technology 
teams worked to create innovative solutions to enable our 
stations to continue to broadcast news programs as 
employees transitioned to remote work. To help employees 
manage stress and receive support for family care needs 
while balancing time at work, we made additional mental 
health and back-up care resources available to employees 
and their families. Throughout the year, we also focused on 
turning the confusion and anxiety caused by the pandemic 
into confidence and clarity for our partners. Our advertising 

sales teams reached out personally to help businesses make 
informed decisions. The sales transformation improvements 
we have actively implemented over the past several years, 
including bringing national sales in-house and creating one, 
holistic sales organization, which we call “One Team TEGNA,” 
helped our colleagues accelerate growth and better serve 
clients and agencies. Our stations continued to partner with 
local nonprofit organizations to address community needs. 
Through virtual telethons, benefit concerts, fundraising drives 
and awareness campaigns, stations helped raise more than 
$66 million for local relief efforts, supporting frontline 
healthcare workers and helping to ensure families impacted 
by COVID-19 did not go hungry. Through the TEGNA 
Foundation’s Community Grants program, stations identified 
pressing needs in their communities and made 260 grants 
totaling $1.85 million. 

We took further proactive steps to help address and combat 
systemic racism in our country and implemented changes  
to support Diversity, Equity and Inclusion efforts at our 
company. We believe the death of George Floyd was a 
seminal moment of clarity regarding systemic racism in our 
country. At TEGNA’s station in Minneapolis and throughout the 
country, our journalists covered the resulting demonstrations 
and helped bring their communities together, creating greater 
awareness of racial issues and facilitating honest discussions 
about race and inequality to bring about needed change in 
our communities. While we have been proud of our diverse 
and inclusive culture, the events of 2020 made it clear that we 
must do more to ensure that our company is truly representative 
of the diverse communities we serve. In 2020, our Board 
adopted specific areas of oversight for each Board committee 
regarding the way that TEGNA approaches diversity across  
a number of different dimensions. In June, we launched a 
Diversity & Inclusion Working Group comprised of employees 

Letter to Shareholders
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from across TEGNA to provide input to our efforts. In 
September, Grady Tripp was appointed to the newly created 
position of Chief Diversity Officer, a role in which he partners 
with organizational leaders to head the development and 
execution of our diversity strategy. As a signatory to the CEO 
Action for Diversity and Inclusion pledge, the largest CEO-
driven business commitment to advance diversity and inclusion 
in the workplace, we have committed to strengthening 
diversity and inclusion initiatives at TEGNA. We have 
developed and adopted Diversity, Equity and Inclusion goals 
for 2025 that include increasing Black, Indigenous and People 
of Color (BIPOC) representation in our content teams, content 
leadership and management roles. We are proud of these 
actions and the progress we have made so far, and our efforts 
with respect to diversity and inclusion will continue to be an 
area of heightened focus for our Board and management. 

RECENT PERFORMANCE REFLECTS THE STRENGTH 
AND RESILIENCE OF OUR UNDERLYING BUSINESS 
AND OUR LONG-TERM STRATEGY
We exceeded full-year 2020 guidance provided prior to the 
COVID-19 pandemic for all key financial metrics, despite  
the challenging external market environment. This strong 
performance is a reflection of the prudent business and 
strategic decisions our Board and management have made 
over the years. TEGNA achieved total revenues of $2.9 billion 
in 2020, a 28 percent increase from 2019, driven by record 
political revenue and continued growth of our subscription 
business. Adjusted EBITDA surpassed $1.0 billion for the year, 
a key milestone, resulting in an Adjusted EBITDA1 margin of 
34.9 percent while continuing to invest in Premion, our OTT 
advertising platform, which grew its revenues by more than  
40 percent in 2020 relative to the prior year, finishing the  
year with revenue of more than $145 million. We generated 
$741 million of free cash flow in 2020, driving free cash flow 
as a percentage of revenue of 21.3 percent for the 2019-2020 
period. This has allowed us to rapidly repay debt and continue 
to evaluate the most appropriate use of capital to drive 
shareholder value.

Our subscription and political revenues continue to provide 
high margin, stable revenues, now comprising more than  
50 percent of our total company revenues on a two-year 
basis and expected to comprise a larger percentage 
thereafter. Our multi-year distribution agreements with several 
cable and satellite TV providers, including the agreements we 
recently reached with AT&T for DirecTV and AT&T U-Verse, 
give us clear line of sight into future cash flows. In 2020, we 
repriced approximately 35 percent of our paid subscribers at 
leading Big Four affiliate rates and we will reprice an additional 
30 percent in 2021. Our leading Big Four rates have driven 
and will continue to drive the growth in our subscription 
revenue, which grew by 28 percent from 2019 to 2020 to  
$1.3 billion. We continue to see the rate of subscriber declines 
improve and stabilize. Last year was also a record political 
year for us, with full-year political revenue of $446 million.  

The strength of our stations across the country positioned us 
well to capture spending from presidential and congressional 
candidates early on, continuing through both Election Day and 
the Georgia Senate runoffs early this year. These two stable 
and predictable revenue streams will continue to provide us 
with significant cash flows in the years to come.  

DILIGENT CAPITAL ALLOCATION PHILOSOPHY 
BALANCES GROWING THE BUSINESS AND 
RETURNING VALUE TO SHAREHOLDERS 
Throughout the year, our Board continued its oversight  
of the diligent management of our expenses, balance  
sheet and liquidity through thoughtful cost and capital 
management and financing actions. In early 2020, we 
targeted reducing our annual run-rate expenses by $50 
million by the end of 2021. With the efficiencies we have 
gained while operating through COVID-19, as well as 
continued operating cost reductions driven by innovative 
technologies and centralization, we now expect to realize 
these savings several quarters earlier than anticipated. In 
2020, we also executed nearly $1.6 billion in refinancings  
to lower interest expense and extend maturities to increase 
capital flexibility. As of year-end 2020, we reached a net 
leverage amount of 3.95x and have no upcoming debt 
maturities until 2024. Thanks to our strong financial position, 
we were able to announce the renewal of our $300 million 
share repurchase program in January, which we had 
previously suspended alongside the announcement of our 
acquisition of the Nexstar-Tribune divestiture stations to 
prioritize debt repayment. Our capital allocation decisions will 
continue to focus on balancing investments in organic and 
inorganic growth opportunities, paying down debt, issuing 
dividends, and repurchasing shares. Our Board will remain 
open to all avenues that create shareholder value, and we will 
continue to be thoughtful in evaluating the best use of capital 
to create and return value to shareholders. 

2021 GUIDANCE UNDERSCORES MANAGEMENT’S 
EXPECTATIONS FOR CONTINUED STRONG 
PERFORMANCE AND GROWTH IN THE NEW YEAR 
Our full-year 2021 financial guidance metrics reflect the 
momentum from 2020’s record results, continued growth  
in our subscription business and operating efficiencies. This 
includes our projection of year-over-year subscription revenue 
growth of mid-to-high-teens percent, reflecting Big Four rates 
for our portfolio of stations. We also project net subscription 
profits to grow in the mid-to-high twenties percent in 2021. 
Full-year Adjusted EBITDA and free cash flow will continue to 
reflect year-over-year expense improvements resulting from 
significant cost reduction initiatives that have been underway 
for the past 24 months. 

CONTINUING TO FIND WAYS TO REACH  
AND INTERACT WITH OUR CUSTOMERS  
Our news coverage and reporting initiatives continued to 
serve as our customers’ go-to source for information and 

1  A reconciliation of Adjusted EBITDA, a Non-GAAP financial measure, to GAAP net income may be found on page 33 in the Company’s Form 10-K, filed 
March 1, 2021.
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trusted, verifiable news. This past year, our VERIFY  
fact-checking reporting initiative played a critical role in 
fighting disinformation during the pandemic and increasing 
accountability around the election, including through  
VERIFY’s expansion on Snapchat. Consumer demand for 
VERIFY content surged in 2020, with traffic to VERIFY content 
on stations’ websites increasing 423 percent year-over-year 
(source: Google Analytics). During the election, our award-
winning journalists also played a critical role in building trust 
and countering disinformation during the voting process. Each 
member of our journalism team took part in training to detect 
misinformation campaigns, and our local stations created 
Voter Access teams to educate the general public on the 
election process including where and how to vote.

The continued expansion of our digital footprint allowed us 
to reach more consumers. Our digital properties averaged 
nearly 70 million unduplicated monthly visitors during the year 
(source: Google Analytics and YouTube Analytics) and video 
plays totaled 1.7 billion, representing a 49 percent increase  
in visitors and 100 percent increase in video plays year-over-
year. We also found new ways to interact with our audiences 
through mobile features like “Near Me,” which allows viewers 
to share content and get breaking news updates in real time, 
including neighborhood-level information.

We continued to capitalize on the growth of viewing on 
streaming services and expanded our offerings for our 
customers. Premion is poised to continue to benefit from 
increased viewing on streaming services into 2021 and 
beyond, helping us expand our revenue base and giving us 
access to new markets. We are expecting Premion to achieve 
similar percentage revenue growth in 2021 as it experienced 
in 2020. In February 2020, we reached an agreement with 
Gray Television through which Gray serves as a reseller of our 
Premion services, which further expanded Premion’s reach to 
non-TEGNA markets. In July 2020, we entered into a renewed 
and expanded partnership with TV data and measurement 
company Alphonso to include Premion, in addition to our 
linear advertising platforms. The multi-year agreement will 
continue to provide TEGNA with metrics to help our 
advertising partners make more informed, data-driven 
decisions. We also updated Roku streaming apps for all 
stations and began the rollout of our station apps on Amazon 
Fire TV. These enhancements have allowed us to reach a 
wider audience than ever before, and to continue to deliver 
high quality news and entertainment at a time when our 
consumers need it the most. Streaming customers are now 
able to access live local news, weather forecasts, TEGNA’s 
daily news and entertainment program Daily Blast Live, and 
True Crime Network, which features premium, curated and 
original content for true crime fans.

ONGOING STRONG OVERSIGHT BY OUR 
EXPERIENCED AND ENGAGED BOARD AND 
COMMITMENT TO INCORPORATING  
SHAREHOLDER FEEDBACK 
Our skilled, diverse Board continued to provide strong 
oversight of our long-term strategy. Our Board has continued 

to be actively engaged with management in overseeing and 
driving the business forward, including through ongoing 
self-assessment to ensure the Board has the right practices 
and composition in place to be effective stewards of value 
creation. The strong diversity of our Board (42 percent female 
and 17 percent racially and ethnically diverse Directors), and 
our Directors combined financial, media, operational, strategic, 
M&A, ESG and ancillary experience allows for rich conversations 
in the Boardroom and thoughtful evaluation of risks and 
opportunities for TEGNA through the lens of varied, informed 
perspectives. These combined skills proved to be invaluable 
in navigating the challenges that we faced in 2020, and in 
positioning us to continue to execute on our five-pillar strategy.  

We expanded our commitment to integrating our ESG 
strategy throughout our business as a result of shareholder 
feedback and our ongoing work to align our initiatives in 
this space with TEGNA’s values. In 2020, our Board and 
management continued to engage with our shareholders to 
understand their key areas of focus and feedback. One of  
the most prominent topics discussed was our focus on our 
environmental, social and governance practices. This past 
year, our Board enhanced this focus area inside the 
Boardroom and spent significant time discussing the path 
forward for amplifying initiatives and reporting of these 
important matters. The Public Policy and Regulation 
Committee, which oversees TEGNA’s social responsibility and 
sustainability efforts, also specifically discussed a path forward 
for enhanced disclosure and reporting, including the decision 
to report metrics aligned with the Sustainability Accounting 
Standards Board’s (SASB) guidelines that are relevant to our 
industry group. We will also begin tracking greenhouse gas 
emissions and set goals for 2025 to prudently manage our 
environmental impact. The Board continued to oversee 
investment in our people, including developing talent, 
supporting employee well-being, and listening to our 
employees as part of our annual companywide employee 
survey. You will find more information on our ESG reporting  
in our 2020 Social Responsibility Highlights, which can be 
viewed at tegna.com/corporate-social-responsibility. 

IN CLOSING
As we reflect on the past year, we could not be prouder of  
our people and company. This past year has been the most 
unique and challenging of our history. However, we have 
emerged from the year in a position of strength by taking 
deliberate and decisive action and by institutionalizing key 
learnings of how we can continue to grow going forward.  
We look forward to the opportunities ahead of us in 2021  
and beyond, for our company, our team, and all of our 
stakeholders. Thank you for your continued support.

Sincerely,

Howard D. Elias, Chairman of the Board 

Dave Lougee, President and Chief Executive Officer
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Board of Directors
TEGNA has an independent and diverse Board, with Directors  
that possess the complementary skills necessary to guide the 
Company to long-term success through the COVID-19 pandemic 
and this period of rapid change in the media industry. 11 of 
TEGNA’s 12 Board Directors are independent, with CEO Dave 
Lougee the only TEGNA employee represented on the Board. 
TEGNA separates the positions of chairman and CEO, has an 
independent Board chairman, and all key committees are 
comprised of independent Directors.

Since 2017, TEGNA has undergone a Board refreshment process 
to ensure Directors’ expertise align with TEGNA’s strategic 
evolution. During this period, we added four independent 
Directors with deep expertise in media, technology, social/digital, 
and capital markets and transactional experience.

TEGNA’s active and engaged Directors spend significant time 
engaged in strategy discussions in order to identify all opportunities 
to create value for our shareholders. Directors also play a role in 
TEGNA’s extensive shareholder engagement program, which 
actively seeks feedback from investors to gain a better perspective 
on TEGNA’s management and performance in key areas.

Howard D. Elias: Chairman, TEGNA Inc.; President, Services  
and Digital, Dell Technologies. Formerly: President and Chief 
Operating Officer, EMC Global Enterprise Services. Age 63. (b,c)

Dave Lougee: President and Chief Executive Officer, TEGNA Inc. 
Formerly: President, TEGNA Media and President of Broadcasting, 
Gannett Co., Inc. Other directorships: Broadcast Music Inc. (BMI) 
and the Broadcasters Foundation of America. Age 62. (b,*)

Gina L. Bianchini: Founder and Chief Executive Officer, Mighty 
Networks. Formerly: Chief Executive Officer and Co-Founder, Ning, 
Inc.; Co-Founder and President, Harmonic Networks. Age 48. (d)

Stuart J. Epstein: Chief Financial Officer, DAZN Group. Formerly: 
Co-Managing Partner, Evolution Media; Executive Vice President 
and Chief Financial Officer, NBC Universal, Inc. Age 58. (a)

Lidia Fonseca: Executive Vice President and Chief Digital and 
Technology Officer, Pfizer Inc. Formerly: Senior Vice President  
and Chief Information Officer, Quest Diagnostics; Senior Vice 
President and Chief Information Officer, Laboratory Corporation  
of America. Age 52. (a,c)

Karen H. Grimes: Retired Partner and Senior Managing Director, 
Wellington Management. Formerly: Vice President and Director  
of Research, Wilmington Trust Company. Other directorships:  
Toll Brothers Inc. Age 64. (a)

Scott K. McCune: Founder, MS&E Ventures. Formerly: Vice 
President, Global Media and Integrated Marketing, The Coca-Cola 
Company. Other directorships: First Tee Atlanta and College 
Football Hall of Fame. Age 64. (a,b,c)

Henry W. McGee: Senior Lecturer, Harvard Business School. 
Formerly: President, HBO Home Entertainment. Other 
directorships: AmerisourceBergen Corporation. Age 68. (b,d,e) 

Susan Ness: Principal, Susan Ness Strategies; Distinguished 
Fellow, Annenberg Public Policy Center (University of 
Pennsylvania). Formerly: Commissioner, Federal Communications 
Commission (FCC); American Security Bank Vice President and 
Communications Industries Group Head. Other directorships:  
Vital Voices Global Partnership. Age 72. (b,d,e)

Bruce P. Nolop: Former Executive Vice President and Chief 
Financial Officer, E*TRADE Financial Corporation. Formerly: 
Executive Vice President and Chief Financial Officer, Pitney Bowes 
Inc. Other directorships: Marsh & McLennan Companies, Inc. and 
On Deck Capital, Inc. Age 70. (a,b) 

Neal Shapiro: President and Chief Executive Officer, WNET.  
Other directorships and trusteeships: Public Broadcasting Service 
(PBS); The Institute for Nonprofit News; Board of Trustees, Tufts 
University. Age 63. (d,e)

Melinda C. Witmer: Founder, LookLeft Media. Formerly: Executive 
Vice President and Chief Video and Content Officer, Time Warner 
Cable (now Spectrum); Chief Operating Officer, Time Warner 
Cable Networks; Executive Vice President and Chief Programming 
Officer, Time Warner Cable. Age 59. (c,e)

(a) Member of Audit Committee 
(b) Member of Executive Committee
(c)  Member of Leadership Development and Compensation Committee 
(d) Member of Nominating and Governance Committee 
(e) Member of Public Policy and Regulation Committee 
(*)  Member of the TEGNA Leadership Team

 Dave Lougee Lidia FonsecaGina L. Bianchini Karen H. GrimesStuart J. EpsteinHoward D. Elias

 Scott K. McCune  Henry W. McGee  Susan Ness  Bruce P. Nolop Neal Shapiro Melinda C. Witmer
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Company Officers
Dave Lougee
President and Chief Executive Officer 
Formerly: President, TEGNA Media and President of Broadcasting, 
Gannett Co., Inc. Other directorships: Broadcast Music Inc. (BMI) 
and the Broadcasters Foundation of America.

Lynn Beall
Executive Vice President and COO of Media Operations
Formerly: Executive Vice President, Gannett Broadcasting, 
Gannett Co, Inc. and Senior Vice President, Gannett Broadcasting, 
Gannett Co., Inc. Other directorships: National Association  
of Broadcasters, CBS Television Affiliates Association and  
T. Howard Foundation.

Anne W. Bentley
Vice President and Chief Communications Officer
Formerly: Vice President of Corporate Communications, PBS  
and Senior Vice President of Corporate Communications, AOL. 

W. Edmond Busby
Senior Vice President, Strategy
Formerly: Independent Advisor and Partner, The Boston Consulting 
Group Media Practice and Chief Commerce Officer, Softcard.

Victoria D. Harker
Executive Vice President and Chief Financial Officer
Formerly: CFO and President of Global Business Services, AES 
Corporation, Acting CFO and Treasurer, MCI and CFO, MCI Group. 
Other directorships: Huntington Ingalls Industries, Stride and 
Xylem Inc.

Akin Harrison
Senior Vice President, General Counsel and Secretary
Formerly: Associate General Counsel, Gannett Co., Inc. and 
Corporate Attorney, private practice.

Clifton A. McClelland III
Senior Vice President and Controller
Formerly: Assistant Controller, Gannett Co., Inc., Vice President  
of Compliance, Lafarge North America and Managing Director of 
Corporate Accounting, US Airways Group.

Jeffery Newman
Senior Vice President and Chief Human Resources Officer
Formerly: Vice President of Total Rewards and Human Resources 
Services, Gannett Co., Inc. and Head of Compensation and 
Benefits, HSBC North American operations.

Kurt Rao
Senior Vice President and Chief Technology Officer
Formerly: Chief Information and Technology Officer, Time Inc.  
and Corporate Chief Information Officer, Time Warner Inc.

Grady Tripp
Vice President and Chief Diversity Officer
Formerly: Senior Director, Human Resources & Talent Acquisition, 
TEGNA, and Human Capital Performance and Change 
Management Leader, Accenture.

Victoria D. HarkerLynn Beall Anne W. Bentley W. Edmond BusbyDave Lougee

Akin Harrison Clifton A. McClelland III Jeffery Newman Kurt Rao Grady Tripp
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Serving the Greater Good
TEGNA strives to make a positive impact on the 
communities in which we live and work. Our purpose  
to serve the greater good of our communities is our 
guiding light, and our values of inclusion, integrity, 
innovation, impact and results drive our stations and 
employees to be a force for positive change. In 2020, 
our commitment to sustainability remained unwavering 

as we rose to meet the challenges of a global  
pandemic while taking action to ensure greater 
diversity within our Company. Our environmental, 
social, human and governance practices help  
to strengthen our business while protecting  
and enhancing TEGNA’s long-term value to our 
communities, our employees, and shareholders.

Additional information regarding TEGNA’s ESG initiatives, including TEGNA’s Media & 
Entertainment Sustainability Accounting Standards Board (SASB) disclosure, can be found in our 
2020 Social Responsibility Highlights Report and at tegna.com/corporate-social-responsibility.

$66M
raised through station drives to support 

local community COVID-19 relief

special grant to the NAACP Legal 
Defense and Educational Fund

$1.9M
1,000+

$1.85M

3,000

260

12
employee matching gifts, 

totaling more than

to

TEGNA Foundation 
Community Grants totaling

Media Grants supporting 
press freedom, journalism 

ethics and training for  
the next generation of 

diverse journalists 

APPROVED

NON-PROFITS
PO

INTS OF LIGHT

$100,000
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Shareholder Services
TEGNA STOCK
TEGNA Inc. shares are traded on the New York Stock 
Exchange under the symbol TGNA. The Company’s 
transfer agent and registrar is Computershare. General 
inquiries and requests for enrollment materials for the 
programs described below should be directed to 
Computershare, P.O. Box 505000, Louisville, KY  
40233-5000 or by telephone at 1-800-778-3299 or  
at www.computershare.com/investor.

DIRECT STOCK PURCHASE PLAN 
The CIP Direct Stock Purchase Plan provides TEGNA 
shareholders the opportunity to purchase additional 
shares of the Company’s common stock through automatic 
reinvestment of dividends and optional cash payments. 
The minimum cash purchase amount is $10, subject to a 
maximum aggregate annual amount of $250,000. 

AUTOMATIC CASH INVESTMENT SERVICE FOR THE CIP 
This plan provides a convenient method of having money 
automatically withdrawn from your checking or savings 
account each month and invested in TEGNA stock through 
your CIP account. 

DIRECT DEPOSIT SERVICE 
TEGNA shareholders may have their quarterly dividends 
electronically credited to their checking or savings 
accounts on the payment date at no additional cost. 

CORPORATE GOVERNANCE 
We have posted on the Corporate Governance page under 
the “Investors” menu of our website (www.tegna.com), our 
principles of corporate governance, ethics policy, related 
person transaction policy and the charters for the Audit, 
Leadership Development and Compensation, Nominating 
and Governance and Public Policy and Regulation 

Committees of our Board of Directors, and we intend to 
post updates to these corporate governance materials 
promptly if any changes (including through any amendments 
or waivers of the ethics policy) are made. This site also 
provides access to our annual report on Form 10-K, 
quarterly reports on Form 10-Q and current reports on 
Form 8-K as filed with the SEC. Our chief executive officer 
and our chief financial officer have delivered, and we have 
filed with our 2020 Form 10-K, all certifications required by 
the rules of the SEC. Complete copies of our corporate 
governance materials and our Form 10-K may be obtained 
by writing our secretary at our corporate headquarters. In 
accordance with the rules of the New York Stock Exchange, 
our chief executive officer has certified, without qualification, 
that such officer is not aware of any violation by TEGNA of 
the NYSE’s corporate governance listing standards. 

FOR MORE INFORMATION 
News and information about TEGNA is available on our 
website. Quarterly earnings information will be available in 
May, August and November 2021. Shareholders who wish 
to contact the Company directly about their TEGNA stock 
should call Shareholder Services at TEGNA headquarters, 
703-873-6677. 

TEGNA HEADQUARTERS 
8350 Broad Street, Suite 2000, Tysons, VA 22102
703-873-6600 

This report was printed using soy-based inks. The paper 
used in this report was purchased from Verso and Finch, 
two leading American paper companies supporting 
responsible forest management and carrying chain of 
custody certifications. The cover and 
narrative section also include 10% total 
recovered fiber/all post-consumer waste.
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